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City Council Meeting Agenda
Monday, November 9, 2015 ~ 6:30 P.M.

Louis J. R. Goorey Worthington Municipal Building
John P. Coleman Council Chamber
6550 North High Street
Worthington, Ohio 43085

Bonnie D. Michael, President
Robert F. Chosy, President Pro-Tem
Rachael Dorothy
Scott Myers
David M. Norstrom
Douglas Smith
Michael C. Troper

Matthew H. Greeson, City Manager
D. Kay Thress, Clerk of Council

If you have questions regarding this agenda please contact the Clerk of
Council at 614-786-7347. This agenda and amendments that may be made to
it can be found at www.worthington.org

City Council

Meeting Agenda

November 9, 2015

CALL TO ORDER
Roll Call
Pledge of Allegiance
REPORTS OF CITY OFFICIALS
Policy Item(s)
1) Operating Budget Workshop and Public Hearing
a. McConnell Arts Center
b. Convention & Visitors’ Bureau
c. Service & Engineering
Discussion Item(s)
2) Decision to Hold Public Hearing on the Appeal of Architectural Review
Board Action – 613 Evening Street
3) Amend Codified Ordinances: Chapter 1181 – Wilson Bridge Road
Corridor Zoning
4) Monthly Financial Report

REPORTS OF COUNCIL MEMBERS
OTHER
EXECUTIVE SESSION
ADJOURNMENT
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City Manager Report to City Council for the
Meeting of Monday, November 9, 2015
REPORTS OF CITY OFFICIALS
Policy Item(s)
1) Operating Budget Workshop and Public Hearing
a. McConnell Arts Center
b. Convention & Visitors’ Bureau
c. Service & Engineering Department
The proposed 2016 Operating Budget was distributed to the City Council on October 12,
2015. This agenda item continues a series of presentations on the different service areas
in the proposed budget. Presentations will be provided on the McConnell Arts Center,
the Convention and Visitors’ Bureau (CVB), and the Department of Service &
Engineering. Additional information is attached.
There will be time for questions or comments from the City Council and the public. The
final public hearing and adoption of the 2016 Operating Budget is scheduled for
December 7, 2015.

Discussion Item(s)

2) Decision to Hold Public Hearing on the Appeal of Architectural Review Board
Action – 613 Evening Street
On October 8, 2105, the Architectural Review Board approved an application for the
installation of a solar photovoltaic system on the roof of the attached garage at 613
Evening Street. The application involves the installation of nine solar panels to the east
(front) side and four to the west (rear) side of the attached garage roof at the south end of
the house.

City Manager’s Report

Office of the City Manager

November 9, 2015

An appeal of the Architectural Review Board’s approval was filed on October 16, 2015.
According to the Codified Ordinances of the City, the City Council may elect to hold a
public hearing on the appeal or reject the application for appeal without a hearing. If
Council decides to hold a public hearing, the hearing must be held within 60 days. The
decision as to whether to hold the public hearing is made by motion and is decided by a
majority vote.
Attached are a memorandum from the Director of Planning & Building that provides
additional information, the application materials, the staff memorandum from the
Architectural Review Board meeting, a photo presentation, the minutes from the
Architectural Review Board meeting at which this application was discussed, the appeal
letter and the section of the Codified Ordinances that relates to appeals of decisions by
the Architectural Review Board and letters/emails from residents.
3) Amend Codified Ordinances: Chapter 1181 – Wilson Bridge Road Corridor Zoning
In 2011, the City adopted the Wilson Bridge Road Corridor Study that makes
recommendations for the corridor from the Olentangy River on the western end to the
railroad crossing on the eastern end. Staff has drafted zoning text that creates new zoning
categories for the corridor consistent with the recommendations from the Corridor Study.
The text has been reviewed by the Wilson Bridge Road Steering Committee and the
Municipal Planning Commission with both groups recommending approval. This agenda
item will include a discussion of the proposed language and zoning categories. In order
to be enacted, this item will need to be brought forward in an Ordinance that will be
introduced at a future City Council meeting and scheduled for public hearing. A
memorandum is attached from the Director of Planning and Building that provides
additional information along with the proposed Code language. The Wilson Bridge Road
Corridor Study is available for review on the City’s website at
http://www.worthington.org/index.aspx?nid=168.
4) Monthly Financial Report
The Finance Director will present the Financial Report for the month of September,
which is attached.

EXECUTIVE SESSION
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Mr. Matt Greeson
City Manager
City of Worthington
6550 N. High Street
Worthington, OH 43085

Dear Matt,
777 Evening Street
Worthington, OH 43085
614.431.0329
mcconnellarts.org

Board of Trustees
Bronwynn Hopton
President
Jill Brandt
Vice President
David M. Norstrom
Secretary
Timothy M. Montague
Treasurer
Michael Ball
Immediate Past President

Steve Brooks
Jen Bowden
Rachael Dorothy
Benedicta Enrile, M.D.
James Gaiters
William Lhota
R. Parker MacDonell
Karen Morrison
Neil Mortine
Michael Schott

Jon Cook
Executive Director

Advisory Board
Friedl Bohm
Bernard Master
John P. McConnell

Attached you will find the Peggy R. McConnell Arts Center of Worthington, grant
application for 2016.
The McConnell Arts Center respectively requests a grant in the amount of $220,000
from the City of Worthington to assist in supporting cultural activities, embracing arts
and culture as an important reason to make Worthington a unique and attractive city to
call home.
Some additional information that I would like to highlight in the grant application, in
particular, the financial section, page 6 – 7:
It was requested by City Council in the prior year, to include a “contingency” budget to
reflect a decrease in Worthington City funding. I have included a contingency column
that projects a 10% decrease in funding. If funding would be decreased for the 2015-16
year, we would see a matched decrease in state funding, an exponential decrease in
the ability to generate earned income, as well as, significant downturn in attendance
and engagement levels.
If funding is granted at same level it has been for that past 5 years, the $220,000 would
continue to be a smaller percent of the McConnell Arts Center overall operating budget,
is able to leverage additional revenue and provides for a more robust and expressed
need for arts and cultural programming within our own community.
We hope that City Council will look favorably upon our renewed request for calendar
year 2016. As programming and community outreach continues to expand, the number
of individuals who visit or participate in programming continues to increase.
Engagement and satisfaction levels have proven the economic investment of the City of
Worthington to be a good one.
Most importantly, your support will help The Peggy R. McConnell Arts Center of
Worthington bring people together through experiences that spark learning,
explore creative conversations and help build pride in what their own “creative place
making” has brought to the community.
If you need any additional information, please don’t hesitate to contact me.
Sincerely,

Jon Cook
Executive Director

CITY OF WORTHINGTON
CULTURAL OPERATING
GRANT APPLICATION
FISCAL YEAR 2016
Application Deadline
November 15, 2015

Cultural
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Grant Application Overview
The City of Worthington has planned to help fund the operations of the Peggy R. McConnell Arts Center
through a grant to the created not-for-profit.
Background
The City of Worthington purchased the old Worthington High School, also known as the Packard Annex, from
the Worthington School District for the purposes of creating a community arts center. The goal of this effort
was to enrich the lives of the citizens of the greater Worthington community by increasing the number and
quality of cultural offerings available. In furtherance of this goal, the City provided $1 million dollars of
matching funding to the not-for-profit Worthington Arts Council who contracted for the renovation and
construction to create the Peggy R. McConnell Arts Center of Worthington.
This project is adjacent to an elementary and high school. In addition to selling the property to the City, the
School District actively participated in its planning. Throughout its history, this project has involved the
Schools, City government, and the not-for-profit arts community. In recognition of this unique collaboration, a
new not-for-profit, the Peggy R. McConnell Worthington Center for the Arts, was created to 1) be more
reflective and representative of the major collaborators in the project, 2) be specifically responsible for
operations and programming of the center, and 3) provide community arts programs outside the center.
This grant application was developed to provide a framework for establishing the relationship between the City
and the grantee (the Peggy R. McConnell Worthington Center for the Arts) and for accomplishing the
following:
a)
b)
c)
d)
e)
f)

Describing the goals and objectives of the McConnell Arts Center
Producing financial information that clarifies the financial capability of the not for profit and the
specific proposed use of City funds
Highlighting the public benefit of the project
Creating a document that establishes specifically what the not for profit proposes to do with the
funds available that can be referenced and linked to the operating agreement.
Serving as the basis for periodic reporting (at least annual) to the City on the use of funds and
organizational accomplishments.
Providing a document that may be used as the framework for other funding request processes the
City currently has or may have in the future.

The grant application is divided into four categories: 1) General Information 2) Administrative and Financial
Capability 3) Programming and 4) Public Benefit. Upon submission of the grant application, the City Manager
reserves the right to request additional information and establish terms and conditions for receipt of the funds
through a proposed Operating Agreement.
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WORTHINGTON CULTURAL OPERATING GRANT
GENERAL INFORMATION
Please provide the following general information;
APPLICANT ORGANIZATION: Peggy R. McConnell Arts Center of Worthington
EXECUTIVE DIRECTOR: Jon Cook
ORGANIZATION PHONE NUMBER: 614-431-0329 xt. 315
STREET ADDRESS: 777 Evening Street, Worthington, OH
MAILING ADDRESS: 777 Evening Street, Worthington, OH
ZIP: 43085
GRANT CONTACT PERSON: Jon Cook
TELEPHONE NUMBER OF CONTACT PERSON:
(Primary) 614-431-0329 ext. 315
(Secondary) 614-843-3437
E-MAIL ADDRESS: jcook@mcconnellarts.org
APPLICANT’S FISCAL YEAR BEGINS: July 1 (fiscal year)
AMOUNT REQUESTED FOR CITY FISCAL YEAR 2016: $220,000
ADDITIONAL GENERAL INFORMATION REQUIRED AS ATTACHMENTS TO THE APPLICATION:
ATTACHMENT I:
ATTACHMENT II:

ATTACHMENT III:

List of Board Members and Officers of the Not for Profit
Copy of most recent audit for not-for-profit or predecessor agencies. If the agency did
not conduct a Certified Professional Audit, please provide a financial review by a
Certified Public Accountant (CPA). Please submit the audit or financial review with a
letter signed by the organization’s CPA and a current balance statement and income
statement.
Current Financial Statements
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GENERAL INFORMATION
IN THE SPACE PROVIDED BELOW, PROVIDE THE MISSION STATEMENT FOR YOUR ORGANIZATION AND
A DESCRIPTION OF ITS GOALS.
The Peggy R. McConnell Arts Center of Worthington mission is to change lives and make memories through creative arts
experiences.
The vision of the Peggy R. McConnell Worthington Center for the Arts brings people together through experiences that
spark learning and explore creative conversations.
The McConnell Arts Center continues to be guided by a strategic, 3 year plan. As of this application, the organization is
completing its third, 3 year plan through 2019. Goals and objectives were established along with specific action steps and
strategic initiatives. The plan was last updated in 2016. Some of the major articulated goals that address the purpose of
this grant – to enrich the lives of the citizens of the greater Worthington community by increasing the number and quality
of cultural offerings available – are:
-

Connect with people throughout Worthington and Central Ohio in ways that bring them to the Center and benefits
for them. The objective is to increase awareness and engagement of current and new audience in programming at
the MAC.

-

Focus, refine and strategically expand current program offerings to increase engagement and support for the
MAC. The objective is to offer a range of programming that reflects the expressed needs of the community.

-

Ensure the long-term financial stability of the MAC with the objective to remain financially solvent in order to
effectively provide programming.

All of the above goals are measurable through attendance and engagement levels of audiences and attendees, program
evaluation of current and past offerings and the overall cultural economic impact of the MAC as part of the Worthington
community.
In looking forward to strategic initiatives through calendar year 2016, they are as follows:


Engage and build audiences by learning participation behaviors of our current audiences and develop new ways to
connect with audiences and donors on a more consistent basis. The MAC will invest resources to expand
opportunities to serve the changing demographics of the surrounding communities - young families, youth and
younger audiences. The MAC will also help to support the creative culture by fostering performing, visual,
musical and digital artists.



Cultivate diverse & relevant programming for the McConnell Arts Center as a place for people to create, both
inside and outside the walls of the organization. The stage is an opportunity to support performing artists of many
genres both inside and outside the building. Additional programming is envisioned for collaborative efforts with
community based organizations and the clients they serve.



Advance financial stability and growth through identification of alternative, permanent funding. With the
expansion of programming, create a model with a higher percent of earned revenue to budget. The organization
will continue to seek funds outside of operating support for programmatic reserve and legacy gifts for long-term
stability.
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ADMINISTRATIVE AND FINANCIAL ABILITY
PURPOSE OF GRANT
DESCRIBE SPECIFICALLY HOW YOU PROPOSE TO USE CITY FUNDS. PLEASE INCLUDE A BUDGETARY
BREAKDOWN OF THE PROPOSED USE IN ADDITION TO A DETAILED WRITTEN DESCRIPTION.
City funds will be used to support a number of operational components for the McConnell Arts Center. Funds granted are
extremely important to leverage additional dollars, both in terms of support and credibility within the Central Ohio region.
Primarily, funds will cover all or a portion of the cost of:
 Approximately 28% of an allocated portion of facility and operational positions. Staffing is crucial to the
successful operations and programming of the Center, operating 310 days per year, with peak operational times in
the evenings, during holiday breaks and weekends.
 Continued assistance with contractual/teaching positions for educational programs at the Center
 A portion of annual accounting and financial review services
 Minimal facilities repair and maintenance, non-capital items, copier lease, small equipment acquisition
 Portion of utilities and services, including gas, electricity, phone, water and liability insurance.
 An allocated postage/mailing of general correspondence
 An allocated portion of educational and maintenance supplies
 10% of marketing and public relations costs (some print and web advertising, press kits, design, printing of
announcements and class schedules)
 5% of costs associated with proposal and grant development, individual and corporate support
 18% of educational costs, including summer programming, art center visits, MAC on the road (Outreach)
 Costs associated with the visual arts programs, which include documentation, promotion and marketing,
educational panel and signage, artist talks, lectures and awards
Proposed Grant Request Expenditures, FY 2015-2016

An allocated portion of facility manager position
An allocated portion of part-time facilities
Allocated portion of program manager position
Contracted teaching/arts education staff
Allocated audit/accounting services
Facilities/equipment
Repair/Maintenance
Utilities
Insurance
Custodial
Postage and mailing
Supplies
Telephone and communication
Allocated marketing/public relations/printing
Allocated development and fundraising
Educational programming/summer/outreach
Visual arts programming
Total Worthington Funding request 2016

20,000
12,000
15,000
37,000
4,000
3,500
11,000
37,000
8,000
18,000
3,000
4,000
4,500
12,000
13,000
8,000
10,000
220,000

ADMINISTRATIVE AND FINANCIAL ABILITY
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FINANCIAL INFORMATION
NOTE:

INCLUDES A PERCENTAGE OF EARNED INCOME AND CONTRIBUTED INCOME
COMPARED TO TOTAL BUDGET.

Operating Statements
McConnell Arts Center

Actual
FY2012-13

Actual
%

Actual

FY2013-14

%

FY2014-15

Budget
%

FY 2015-16

Contingency

%

FY 2015-16

Program Income
Class registration fees
Education programs
(summer/outreach)
Performance series

102,226

124,279

155,039

160,000

130,000

23,787

23,046

29,786

20,700

20,700

31,350

30,270

29,449

41,000

30,000

Sales of art

12,476

10,845

13,819

20,000

12,000

Facility rental

58,524

66,831

76,205

62,000

65,000

7,275

12,984

17,023

11,300

10,000

Other
Subtotal, Earned
Revenue

235,638

21%

268,255

25%

321,321

28%

315,000

25%

267,700

23%

220,000

20%

220,000

21%

220,000

19%

220,000

18%

198,000

17%

Contributed Income
City of Worthington
Columbus Foundation
Greater Columbus Arts
Council
Ohio Arts Council

3,500

3,500

3,500

1,000

500

500

16,547

20,849

22,995

22,500

20,600

Membership Campaign

18,840

12,500

17,165

17,000

17,000

Individual/Board Gifts

76,829

68,847

92,543

85,000

85,000

Corporate Gifts

28,652

13,368

27,158

75,000

70,000

Fundraisers (NET)
Other
Government/Foundation

36,588

33,765

11,231

47,000

47,000

76,500

15,375

22,778

46,500

46,500

In-kind (from expense)

411,500

409,500

411,500

412,500

417,000

Subtotal Contributed
Revenue

889,706

Total Operating
Income

3,500

3,500

750

1,125,343

79%

797,704

75%

1,065,959

829,870

1,151,190
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72%

929,500

1,244,500

75%

905,100

1,172,800

77%

ADMINISTRATIVE AND FINANCIAL ABILITY
FINANCIAL INFORMATION
EXPENSES

Actual
2012-13

Actual
2013-14

Actual
2014-15

Budget
2015-16

Contingency
FY 2015-16

A. CASH EXPENSES
1. Staff (including salaries & benefits)

302,078

279,598

289,302

368,500

331,650

2. Contract/Teaching staff

108,991

139,444

161,142

151,000

136,000

3. Facilities/Equipment

12,275

13,812

13,966

16,100

15,000

4. Utilities

40,423

40,280

35,019

37,000

37,000

5. Custodial

15,428

16,962

17,848

18,000

18,000

6. Postage/Mailing

8,234

5,660

3,690

3,000

3,000

7. Supplies

7,938

6,325

11,622

8,000

7,000

8. Telephone/Communication

3,829

5,401

5,140

4,500

4,500

61,051

64,226

72,307

95,000

92,000

7,296

1,487

3,572

2,500

2,500

11. Visual Arts Programming

74,546

21,710

20,766

22,000

20,000

12. Educational Programming/Summer/Outreach

10,371

8,890

6,763

13,000

12,000

13. Performing Arts series

28,659

33,444

43,071

43,000

42,000

14. Conference/Staff Development/Meeting

1,681

3,267

3,765

5,500

5,500

15. Other (Insurance, Credit Card/Ticketing)

26,626

32,050

38,382

43,500

43,500

4,159

1,728

1,315

1400

1500

TOTAL CASH EXPENSES

713,584

674,285

727,670

832,000

771,150

IN-KIND CONTRIBUTIONS

411,760

391,674

423,521

412,500

401,650

1. Art Teachers/Contract Staff

10,000

8,000

10,000

10,000

10,000

2. Administrative/Operating Expenses

23,000

23,000

23,000

23,000

24,000

360,000

360,000

360,000

360,000

360,000

4. Marketing/Public Relations

5,000

5,000

5,000

6,000

8,000

5. Class Supplies

3,000

3,000

3,000

3,000

3,000

6. Education Programs

1,500

1,500

1,500

1,500

3,000

7. Visual Arts

4,000

4,000

4,000

4,000

4,000

8. Performing Arts series

5,000

5,000

5,000

5,000

5,000

411,500

409,500

411,500

412,500

417,000

1,125,084

1,083,785

1,139,170

1,244,500

1,188,150

9. Marketing/Public Relations/Printing
10. Development Support

16. Interest Expense

B. IN-KIND CONTRIBUTIONS

3. Value of Rent 777 Evening Street

Total of In-Kind Contributions
TOTAL ALL EXPENSES
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ADMINISTRATIVE AND FINANCIAL ABILITY
FINANCIAL INFORMATION
CONTRIBUTED INCOME DETAIL
PLEASE PROVIDE A COMPLETE LISTING OF THE PROPOSED SOURCES OF THE FOLLOWING:
CATEGORIES OF CONTRIBUTED INCOME: BENEFITS AND SPECIAL EVENTS, CORPORATE
SUPPORT, FOUNDATION SUPPORT, AND OTHER PRIVATE SUPPORT. NOTE: INFORMATION
PROVIDED SHOULD MATCH TOTAL CONTRIBUTED INCOME. THIS SHEET PROVIDES AN OPPORTUNITY
TO PROVIDE MORE DETAILED INFORMATION THAN THE BUDGET SHEET IF APPLICABLE.
City of Worthington
Columbus Foundation
Ohio Alliance for Arts Ed
Ohio Arts Council
Membership Campaign
Individual/Board Gifts
Corporate Gifts

Fundraisers

Other Foundation

In-kind (from expense)
Total




220,000 January 1 – December 31
3,500 Community Arts Special Funds
500 Community Grant Award
Sustainability, General Operating – based
22,500
on formula developed by OAC
Individual/Family opportunities, reciprocal
17,000
membership with 500 other museums
Board $20K, Annual campaign $60K.
85,000
Bricks $5K
PNC Bank, 30K, US Bank5K, Emerson
75,000 Network Power, $20K, AEP $10K,
Huntington $5K, Mortine, $5K
Net (Income less expenses) for Arts
47,000 Enchanted Evening 40K and Young Prof
Group, 7K
Worthington Industries, $20K, HCS $20K,
46,500 Johnstone $3.K, Pope Family Fund, $15K
Gerlach, 8 K Reinberger

412,500 From in-kind expense, net number
929,500

The interest noted, is for interest paid on a line of credit that has been secured with the bank, to bridge
operational needs throughout the year.
The MAC transitioned to a fiscal year, beginning July 1, 2014. The figures shown include historical
data to reflect that time period. During the changeover to a fiscal year, there was a slight operating
deficit incurred.
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ADMINSTRATIVE AND FINANCIAL ABILITY
FINANCIAL INFORMATION
IN THE SPACE PROVIDED, BRIEFLY OUTLINE THE RECENT EFFORTS YOU HAVE MADE IN APPLYING
FOR STATE, FEDERAL, OR PRIVATE SECTOR GRANTS. HAVE YOU OR DO YOU INTEND TO USE CITY
FUNDS AS A MATCH?
The McConnell Arts Center now employs a full-time Development Director to help solidify funding for operations,
including prospect identification and cultivation for private sector grants.
The MAC applied for and received a competitive $30,000 PNC Arts Alive grant for the 2015-2016 Free Summer Music
Festival to be held on the lawn of the MAC in June 2016.
A recent, special short-term $30,000 capital campaign was launched for the construction of a permanent, changeable copy
sign in front of the facility on Hwy 161.
The MAC continues to be awarded both special project and general operating funds from the Ohio Arts Council, with
increasing amounts annually. Funding for all sizes of arts organizations by OAC continues to fluctuate, and will not be
expected to increase significantly in the near future. The MAC will continue to apply for special state and federally
funded opportunities as they arise.
Multi-year, major private sector funding was garnered during fiscal year 2010. Led by the Worthington Industries
Foundation and the John H. McConnell Foundation, along with the HCS Schott Foundation, these sustaining
commitments are crucial to the programmatic growth and financial success of the organization.
Funders that have specifically recognized the City of Worthington’s investment in the community arts include –
Worthington Industries, Fahlgren Mortine, Emerson Network Power, Fresh Thyme Market, Safelite, the Columbus
Foundation and the many individuals who work and live in with the community.
The MAC has a small, Board Designated fund at the Columbus Foundation, with the anticipation the fund will provide
much needed support for new initiatives at the MAC.
While the MAC does not intend at this time to use City funding to match any additional grants, the investment by the City
of Worthington carries significant weight in funding decisions by other grantors.
The Worthington City funding for the organization continues to provide important dollars in support of continued growth
in programming and services for the organization (as noted in the budget section). The percentage of support to overall
budget continues to decrease.
The arts and cultural spending on behalf of the City of Worthington Grant, equates to approximately $4 per visitor per
year. According to the American’s for the Arts Economic Generator, those dollars translate to just over $1 million in
additional spending of those patrons within our community (approx... $18 per person).
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PROGRAMMING
IN THE SPACE PROVIDED BELOW, PLEASE LIST AND DESCRIBE THE APPLICANT’S PROGRAMS OR
PROPOSED PROGRAMS. ALSO, (ON ADDITIONAL PAGES IF NECESSARY) PLEASE LIST ORGANIZATIONS
WITH WHICH YOU WILL PARTNER TO PROVIDE PROGRAMMING. DESCRIBE IN DETAIL THE EXTENT
AND NATURE OF THE RELATIONSHIP WITH THESE PARTNERS (For example: Are they providing programming
in-kind, fee-based, as part of a cooperative venture, or renting the facility, etc?) PROVIDE ANY ADDITIONAL
INFORMATION THAT DOCUMENTS THESE PARTNERSHIPS AS ATTACHMENTS.
The McConnell Arts Center will be moving into the 6th year of operation. The current strategic plan in place is a guiding
document that provides written documentation of strategic program initiatives and outcome measurements through 2019.
Core programs and planned goals as outlined in the plan center around the following areas:
Visual Arts
Professionally curated and installed exhibitions are scheduled every six – eight weeks throughout the year. Exhibitions are
chosen based on strong educational components, connection with other events at the MAC or for their appropriateness
with community activities. Galleries remain free of charge and accessible during open business hours and offer the ability
for schools to visit, explore and learn. The corridor galleries throughout the MAC are hung on alternating schedules, in
order to offer a new experience to visitors every few weeks. The MAC continues to promote the opportunity for visual
artists to be represented in local galleries and to hang in local restaurants.
Some highlighted exhibitions in 2016: Michael Haliday, Zach Christian, Janet Grissom, Brian Riegel, MAC Faculty
Show, Joe Anastasia, Yasue Sakaoka, The Ohio State Governors Awards, Young Artist Exhibit, Focus on Five, Angela
Gage,
Performing/Literary/Cinematic Arts
The goal of the performing/literary and cinematic arts is to create at least one major experience per month, with additional
opportunities throughout the year. Some performances will have multiple day runs; most will be “one night” only. We
will continue the regular, open jam sessions on Tuesday evenings. The MAC has its own professional Chamber Orchestra
of more than 30 musicians, along with a co-produced holiday show with the Worthington Community Theatre.
This summer, the MAC received a special PNC Arts Alive Grant to start a summer Music Festival.
The MAC continues to develop some significant opportunities for collaboration with other performing and community
groups, relevant to the mission of the MAC. Facility usage and rental continues to grow. Tickets for events remain very
affordable and accessible.
Some highlighted performers, film and literary figures: The McConnell Arts Chamber Orchestra, A new JAZZ series
featuring local Jazz musicians, The MAC songwriters, Eric Gnezda and Friends, Adam Schlenker’s Acoustic Roots,
Exhibition on Screen Series (virtual exhibition of museum and music), Author Marja Mills, The Mad Men, Hard Days
Night, Young BalletMet and a weekend of music on stage.
Educational:
The McConnell Arts Center will continue to provide class-based, paid educational opportunities, as well as outreach and
free or reduced-rate opportunities for schools and community groups. The MAC has discovered a significant educational
and outreach opportunity to share and experience through the many planned visual and performing arts programs. Classes
that are tuition based are primarily held in the evenings and on weekends, taught by experienced instructors, and are nonvocational. There is a progression of classes taught, encouraging beginners alongside the more experienced artists. All
instructors have college degrees and have the ability to teach at various levels. Scholarships are available to those with an
expressed financial need or based on talent.
Tuition based educational programming:
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Classes register every six weeks, with special workshops during school breaks and holiday periods. There are some open
studio and master class opportunities. An extended, summer intensive experience, primarily for school-aged is planned
again this year, with partnerships between CCAD and OSU. Also during the summer, there are a series of adult classes
offered, for a more intensive experience. There were 198 classes offered in 2014-15 with average enrollment of 9
students per class. Projected classes for 2015-2016, 272.
Free or reduced-fee school programs: Scholarship opportunities exist for classes, summer intensive, or workshops for
those indicating financial need. During 2014-15, the MAC also provided a scholarship for a Thomas Worthington High
School student studying the arts, along with a special non-vocational award for those interested in continuing beyond the
HS experience. We have worked with BalletMet to offer a free after school opportunity for dance and movement for
children in Kindergarten aged.
The McConnell Arts Orchestra has performed for elementary aged students in the schools, along with inviting students to
attend performances at the MAC. All Evening Street Elementary school children have had a hands-on experience at the
MAC.
There will be a continued free Holiday Art experience in December.

Partnerships:
The MAC enjoys and will continue formal partnerships with:
BalletMet - Exclusive dance class provider. Tuition fees are allocated between BalletMet and the MAC.
Carpe Diem String Quartet – The MAC the mid-west home for Carpe Diem’s 15-16 season.
Ohio Fingerstyle Guitar Club – Heavily involved in the Café MAC experience and provide jam sessions on the
weekend.
Columbus College of Art and Design - Provider of visual arts educational services for youth during the summer.
The Worthington Area Art League – Help to produce YART/Open House (an outdoor art event on the lawn), along
with provide artists for both exhibition and outreach opportunities.
The Worthington City Schools - Kindergarten is located in the lower level of the MAC. They also provide lawn and
grounds maintenance. Students and faculty are incorporated into regular programming throughout the year.
City of Worthington – Through project support, owner of 777 Evening St. and through shared board service
Worthington Libraries – Co-produces the Hear and Now series, nationally recognized authors presented by the Friends
of the Library.
Central Ohio Songwriters – Meet in our facility monthly, provide stage talent as needed.
Worthington Community Theatre – A co-produced holiday production.
Columbus Children’s Theatre – collaboration for a Triple Threat summer workshop, along with acting/green screen
production for kids during the summer.
Arts Alliances:
Worthington Community Center - Provide the opportunities to share information about upcoming programs and
opportunities. A sculpture was installed in late 2012 from funds garnered from Chase200 Bicentenial in 2012.
Ohio Arts Council, The Greater Columbus Arts Council, Ohio Arts Presenters Network are all advocates and
actively promote the Center on calendars, schedules and communication.
The Worthington Community Theatre – Calls the MAC their home. The MAC provides free meeting space and
accepts postal deliveries on their behalf.
The Worthington Area Art League – Meets at the MAC regularly and provides resources and expertise in the area of
painting and drawing.
Central Ohio Plein Air – Paints at the MAC in the winter time.
The Central Ohio Paper Folders – meets @ the MAC every month to talk about Origami.
The Worthington Portrait Group – meets @ the MAC every other week, to paint models.
The Central Ohio Watercolor Society – meets @ the MAC monthly, providing educational opportunities to its
members.
The MAC Writers Group – meets at the MAC every other Friday to learn more about writing and structure.
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The MAC Songwriters Group meets at the MAC the first Tuesday of every month, and the MAC Youth Songwriters
Group meets at the MAC on the third Sunday of the month.
The Ohio Arts Educators meet at the MAC on a regular basis.
The regional Ohio Arts Governors Awards are hosted by the MAC.
The Worthington Schools are invited to participate in a variety of activities, including exhibition tours and educational
events.

BENEFIT OF THE ARTS
PLEASE ANSWER THE FOLLOWING QUESTIONS AND LABEL EACH RESPONSE CLEARLY. IF A QUESTION
DOES NOT APPLY, PLEASE INDICATE WITH N/A. ATTACH ADDITIONAL PAGES IF NECESSARY. TO THE
BEST OF YOUR ABILITY, BE SPECIFIC AS TO THE NUMBERS SERVED.
What is the number of paid and complimentary season ticket holders, memberships or subscriptions?
The McConnell Arts Center started a subscription series for the McConnell Arts Center Chamber Orchestra, which is a
small and growing group of 43 patrons.
Currently, there are 190 active members (up from 152 last year), of which are annual memberships.
Projected total tickets sold during 2015-2016, 8,610 - an increase of 3% over previous year. Complimentary tickets given
to special groups and used for fundraising opportunities for other organizations, 829. The MAC also holds a number of
free performances throughout the year. Total number of performances on stage 101 - an increase of 9% over last year.
What is the number and type of classes held? What is the average number of participants per class?
The average number of classes offered each six week session is 68, including dance classes. During 2014-15, the MAC
enrolled more than 190 unique offerings, with average of 8 students per class.
The curriculum for 2014-15 included:
Ceramics (both wheel and hand building), Painting (various forms), Drawing, Printmaking, Film Making, Photography,
Dance (all forms), Acting and Theatre, Music (instrumental, singing) Writing, Cartooning and Animation, Minecraft
Modeling, Web Design.
What is the total annual paid and complimentary single admissions or issues?
The average ticket price for MAC produced events is $18.90. In 2014, the average ticket price was $17.70, as the MAC
produced a higher volume of lower ticket priced events. All exhibitions are free. Classes average $110 per six week
session. The projected single tickets sold in 2015-16 will be 2,270, a decrease of 4% over the previous year and
approximately the same as 2013. There are always 10 complimentary tickets available at each performance, available to
distribute as needed.
What is the number of productions, exhibitions, issues/publications, or other events/activities per year?
What is the average number of tours, activities or performances per production or days per exhibition?

Number of people who experienced the MAC in 2010: 22,200, in 2011-12, 25,300, in 2012-13, 26,350, 2013-14, 42,212,
2014-15, 50,135.
Number of projected visits to the MAC in 2015-2016: 65,000
Number of MAC-produced performances in 2014-15: 28
Number of local arts organization-produced performances in the theatre, 2014-15: 52
Number of exhibition days produced by the MAC (at MAC facilities): 312, with three exhibitions running simultaneously.
Number of full exhibitions presented at any given time over the above days: 5
Average number of special events/presentations/workshops (Community Gatherings): 96
Average number of tours given: 38
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Are there any expected changes regarding the above responses under the proposed programs?
We will continue to build on educational offerings, with expanded opportunities on holidays and summer breaks.
BalletMet will continue to offer dance services, and continue to ad classes based on additional response. The MAC
continues to survey audiences and the community in order to fulfill the need and will remain flexible in programming.
The MAC continues to struggle for space during peak programming hours, in the evenings and on the weekends. We will
continue to seek additional opportunities outside the facility to explore additional artistic opportunities with other
community groups to alleviate some of the physical space challenges that have occurred.
We have decreased the volume of performances offered, in order to allow for a stronger marketing case for the MAC’s
monthly programming. We have found that the sheer volume of activity for a small organization, may have diminished
audience return, so you will see a slight change in our programmatic model.
As we broaden our audiences to expand services to school-aged children and young families, additional opportunities
continue to be explored with the Worthington Schools to offer flex credit and a richer experience for high school students.
Is your institution professionally accredited or affiliated?
No, it is not accredited. The MAC is a member of or affiliated with the Americans for the Arts, the Columbus Arts
Marketing Association, the Ohio Arts Presenters Network, the Worthington Chamber of Commerce, The Ohio Arts
Education Association, Experience Columbus, the Association of Fundraising Professionals and the North American
Reciprocal Museum Program. The MAC will continue its close affiliation and apply for support through the Ohio Arts
Council and the Greater Columbus Arts Council.
If yes, by and with whom? If no, what plan does your organization have for such accreditation or membership?
Unfortunately, accreditation for a community arts organization, such as the MAC, is not available.
Describe any other public exposure and benefit?
The economic impact of the organization and economic value of the arts cannot be ignored. Nationally, the nonprofit arts
and culture industry generates $135.2 billion in economic activity every year—$61.1 billion in spending by organizations
and an additional $74.1 billion in event-related spending by their audiences.
According to the Americans for the Arts economic calculator, the McConnell Arts Center has generated $6,140,000 in
new audience spending in Worthington since its opening in November, 2009. Those dollars are in the form of payroll,
purchasing power by the MAC along with audience spending in restaurants and additional entertainment, transportation,
clothing and babysitters.
The MAC continues to have a stellar reputation and is recognized for the quality of programming throughout the
organization. The facility is open to the public, 6 days/evenings a week. The MAC has been well positioned to have a
strong placeholder in the northern, Franklin County region and provides a very valuable community resource as primarily
a place for the arts and a gathering spot for arts and cultural experiences in an already vibrant community. The MAC has
been approached by other communities, asking for input on the formation of like community arts centers. The Arts Center
has been held as a model facility by MORPC on how the arts can be an integral part of the community.
What is the total estimated population served for 2015-2016?
Anticipated visits/visitors in 2015-2016 is 65,000 which is an anticipated increase of 25% over 2015. It is anticipated that
attendance will continue to grow through facility usage, community engagements and collaborations and the addition of
the PNC Arts Alive Summer Music Festival and additional outdoor activities. The MAC is also taking over the
Worthington Arts Festival this year, which we anticipate a slight increase in attendance over prior years. The estimated
racial breakdown of those attending events at the MAC is as follows: Hispanic, 1%, White, 88%, Black, 5%, Asian, 3%,
Multi, 1%.
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PUBLIC ENGAGMENT
IN THE SPACE PROVIDED BELOW, STATE THE ORGANIZATION’S GOALS FOR INCREASING PUBLIC
EXPOSURE, PARTICIPATION, AND BENEFIT in 2015-2016 Season.
Worthington has been and will continue to be a great small city, offering an incredibly rich list of amenities and
opportunities. The MAC, in the sixth year of operation, brings a unique asset to a city this size. Vibrant communities
draw “smart” people, and arts and culture are an important factor in the equation of where people choose to spend their
lives. The MAC was also the leader in the new trend, Creative Placemaking.
In order to address those needs directly, the MAC refreshed the strategic plan through 2016, and is currently compiling a
new strategic plan through 2019 to meet the needs of current and projected future audiences. The following goals were
identified by the organization as being important strategic initiatives in which to increase audiences and participation and
to broaden the scope of arts and culture for the community.
Some of those goals in 2016 include:
 Target key new audience segments and better understand participation behaviors related to the arts.
 Develop ways to connect with current audiences on a more consistent basis.
 Connect with donors in ways that are personally meaningful and result in increased contributions and
participation.
 Engaging children, youth, teens and young families
 Provide opportunities for individual artists or small groups to create.
 Program educational offerings emphasizing the MAC’s sense of place for people to come and create their own
work.
 Provide opportunities for regional visual artists to share and foster creativity, inside and outside the MAC.
 Offer diverse staged performance opportunities for performing artists of all genres.
 Embed artistic outreach opportunities for the general public.
 Ensure the long-term financial stability of the MAC.
 Provide for sufficient resources to support ongoing programming.
 Provide an ongoing opportunity for endowed giving opportunities.
The Peggy R. McConnell Arts Center of Worthington continues to reach out to as many residents, businesses and friends
in the greater Worthington community as possible, inviting them to experience what has been happening @ the MAC. The
email database has continues to grow approx. 10% per month each year and weekly communication is being distributed to
more than 12,000 constituents on a weekly basis.
The local media have offered the MAC to provide a weekly listing of events and happenings, free of charge.
Our printed material for expanded educational offerings are distributed to more than 45,000 households in Worthington,
Lewis Center, Powell, Dublin, Westerville and in northern Columbus.
News releases, media alerts and photo opportunities are shared to encourage coverage; however, relying on traditional
media to provide that type of coverage is not enough to promote what is happening at the MAC. Social media remains an
outlet for self-promotion, allowing for additional coverage for reviews and feedback, without strong reliance on print or
radio. We continue to have a Facebook and Twitter presence, and utilize YouTube to promote visual happenings at the
MAC. The organization embraces electronic communication as the most cost-effective and rapid way to get the word out
and post on electronic calendar postings locally, regionally and nationally.
Postcards are traditionally mailed to members, donors, ticket buyers and attendees to encourage attendance at art
openings.
The MAC will continue to be visible at events throughout the Worthington community and beyond. In the coming year,
the MAC will take over the Worthington Arts Festival, and will be including a summer music festival on the lawn. The
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MAC will continue to offer an annual open house (FREE) to showcase the instructors, upcoming events at the MAC and
for the general public to engage with the arts at a different level.
Marketing expenditures are reasonable for an organization with a small budget. The MAC is installing a changeable copy
sign to share the activities with the more than 7,000 cars that drive past the MAC every day.
Volunteers have committed to fill the role of ushers, receptionists, event hosts, fundraisers, docents, gallery attendants,
educational assistants and office support. The MAC has a support group – called FroMAC (Friends of the McConnell Arts
Center) to help support the many facets of the organization. The Board of Trustees is now 15 members strong.
It has been proven, that as additional organizations utilize the facility and bring along new audiences, the more successful
the MAC will be in the future. Visitors will spend additional dollars within the Community, and bring back friends and
relatives to one of the newest cultural arts facility in Ohio. The organization continues to build successful relationships
with like-minded arts organizations to benefit the viewer, artists and the surrounding community.
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CERTIFICATION
The Peggy R. McConnell Arts Center of Worthington

I HEREBY CERTIFY THAT I HAVE BEEN AUTHORIZED TO MAKE THIS APPLICATION FOR THE
ORGANIZATION NAMED ABOVE. I FURTHER CERTIFY THAT:
1.
2.
3.
4.
5.
6.

ANY AND ALL CITY FUNDS RECEIVED AS A RESULT OF THIS APPLICATION WILL BE EXPENDED
FOR A LAWFUL PUBLIC PURPOSE.
ANY AND ALL CITY FUNDS WILL BE EXPENDED TO PROMOTE CULTURE
IN THE WORTHINGTON COMMUNITY.
THE INFORMATION IN THIS APPLICATION IS TRUE AND CORRECT IN ACCORDANCE WITH
ORGANIZATIONS BOOKS AND RECORDS.
IF ANY CITY FUNDS ARE APPROPRIATED FOR OUR USE, WE WILL CONSENT TO
AUDIT OF OUR FINANCIAL AFFAIRS BY THE CITY.
ADDITIONAL INFORMATION WILL BE PROVIDED IN SUPPORT OF THIS APPLICATION IF
REQUESTED.
OUR ORGANIZATION WILL ABIDE BY ALL ORDINANCES OF THE CITY
PERTAINING TO THESE FUNDS AND THEIR USE.

_________________________ _______________________ _________
Bronwynn Hopton, President

November 2, 2015

________________________ ________________________ _________
Jon Cook, Executive Director

November 2, 2015
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PEGGY R. McCONNELL ARTS CENTER OF WORTHINGTON BOARD MEMBER DIRECTORY 2015-2016

Name

Address

Affiliation

Work #

Home #

Cell #

Email Address

Office

Michael L. Ball

925 Robbins Way,
Worthington, OH 43085

Regional Director
AECOM

614-464-4500

614-436-9500

614-307-7256

michael.ball@aecom.com

Past Pres

Jen Bowden

5241 Olgate Ln,
Columbus, OH 43220

Director of Community
Investment IGS

614-659-5317

614-595-3133

jbowden@igsenergy.com

Jill Brandt

7023 Hatherly Pl
Columbus, OH 43235

Director of External
Marketing, Safelite

614-204-3465

jillhbrandt@yahoo.com

Steve Brooks

3453 River Narrows Rd,
Hilliard, OH 43026

(614) 771-7152

steve.brooks@bankatfirst.com

Rachael Dorothy

179 Kenbrook Dr,
Mechanical Engineer MWorthington, OH 43085
Engineering

(614) 406-6391

rachaeldorothy@gmail.com

Benedicta Enrile

607 Tucker Dr,
Worthington, OH 43085

Community Volunteer

James Gaiters

6056 Linworth Rd.
Worthington, OH 43085

Musician, OSU

Bronwynn Hopton

118 W. Dublin Granville
Worthington, OH 43085

Retirred Thomas
Worthington HS

William Lhota

838 Cambridge Ct,
Worthington, OH 43085

Teacher/Lecturer Chair
oard for QICParc, Inc. &
OSU Mngnt GP, Inc.

Parker MacDonell

320 Medick Way
Worthington, OH 43085

Invergarry Partners

614-545-2881

614-885-8413

Karen Morrison

7614 Lealand Way
Columbus, OH 43235

Ohio Health/Ohio
Health Foundation

614-544-4423

Heather
HCALTRI2@Oh
Caltrider, Asst. ioHealth.com

Tim Montague

61 Colburn Ct.
Worthington, OH 43085

Hamilton Capital
Management

614-545-4035

614- 888-8274

Neil Mortine

289 Riverglen Ave.
Worthington, OH 43085

Fahlgren Mortine

614-383-1507

614-846-2920

Dave Norstrom

210 Hardy Way
Worthington, OH 43085

Worthington City
Council
Apointee/Transportation

614-846-0492

614-846-9688

Michael Schott

19 W 1st Ave, #203,
Columbus, OH 43201

Business Development
Signet Enterprises

614-395-1335

Market President First
Financial Bank

614- 888-1001

614-310-7647

(614) 846-6964 614-790-0506
N/A

N/A

614-596-1071

bgenrile@gmail.com
jawgait@gmail.com

614- 885-0391 614- 551-4101

bruthhopton@gmail.com

614-578-1100

wjlhota@columbus.rr.com

614-306-5456

parkermacdonell@columbus.rr.com

614-395-8274

Vice Pres

Pres

KMORRISO@OhioHealth.com,

tmm@hamiltoncapital.com

Treasurer

neil.mortine@fahlgren.com

614-975-3767

dnorstrom@ee.net

614-395-1335

mschott@signet-enterprises.com

updated 11.14.2015

Secretary

McConnell Arts Center
As of Sept. 30, 2015

Goal 1
62% Contributed revenue vs. 38% Earned revenue
(Nonprofit trends, 65% contributed, 35% earned)

2015‐16 Actual

2015‐16 Goal
% Contributed

% Contributed

% Earned

% Earned

39%

38%

61%

62%

Current trend is contributed is out‐performing budget, in part due to:
Increased earned revenue (%) of educational and rental income, vs. timing of contributions
Goal 2

37 % Profit margins on educational initiatives.
Historically, over the past 18 months since opening, the MAC
had a 30% return.

Total educational return YTD
80%
60%
40%

Budget
20%
0%
1

2

BalletMet fees are now being accrued monthy

Actual

Goal 3

Almost EVEN return on Ticket Sales and Fees associated with performing arts
Historically, fees were a split between performer and promoter/presenter
Over the past year, fees have exceeded income ‐ indicating the MAC is hiring
more guaranteed fee services.

2015‐16 Ticket Sales vs. Fees Actual
% Performer Fees

% of Ticket Sales

47%
53%

Total Visits TO DATE:
2015
2016

11,944
13,212

Direct
Economic Impact
$
110,400
$
192,752

Dollars Per Visit
$
9.24
$
14.59

% Increase in attendance over previous year
% increase in dollars per visit over previous year

11%
37%

Indirect Local
Impact $$
$ 268,382
$ 296,874

Peggy R. McConnell Arts Center of Worthington
Budget Overview 14-15 Season
YTD

LYTD

through

through

Budget

12 mo

Sept

Sept

YTD

Diff Budget +/‐

Budget
07/01/15 ‐
06/30/16

Actuals

Forecast

Year End

Note

2015‐16

Budget YTD 16

Income

City of Worthington
Gov., Grants, Foundation
Public Support
Total Contributed Revenue

110,000
4,000
65,491
179,491

55,000
27,580
14,746
97,326

110,000
15,500
64,150
189,650

0
‐11,500
1,341
‐10,159

220,000
73,000
177,000
470,000

220,000
53,000
227,500
500,500

1
2
3

220,000
49,233
136,416
405,648

46.81%
15.53%
37.66%
56.49%

61.28%
2.23%
36.49%
59.29%

Educational Initiatives
Performing/Visual Arts
Facilty Rental/Use
Other
Special Events
Total Earned Revenue

80,681
21,209
13,478
2,893
5,000
123,261

70,910
26,078
14,014
4,090
1,964
117,055

56,000
8,600
18,000
1,800
12,000
96,400

24,681
12,609
‐4,523
1,093
‐7,000
26,861

180,000
61,000
62,000
12,000
47,000
362,000

180,700
61,000
62,000
13,000
47,000
363,700

4
5

184,825
50,615
68,858
17,023
11,155
332,476

49.49%
16.77%
17.05%
3.57%
12.92%
43.51%

65.46%
17.21%
10.93%
2.35%
4.06%
40.71%

Total Income

302,752

214,381

286,050

16,702

832,000

864,200

738,124 100.00%

36.39%

68,607
11,004
25,281
24,520
5,325
19,309
12,020

44,211
9,683
19,614
36,574
15,756
24,403
10,712

92,250
12,750
21,340
31,500
13,950
22,950
12,870

‐23,643
‐1,746
3,941
‐6,980
‐8,625
‐3,641
‐850

368,500
51,000
86,600
113,000
65,000
97,500
50,400

368,500
51,000
88,600
106,800
65,000
97,500
50,400

289,302
46,147
87,286
129,461
63,838
75,880
43,463

44.29%
6.13%
10.41%
13.58%
7.81%
11.72%
6.06%

41.31%
6.63%
15.22%
14.77%
3.21%
11.63%
7.24%

166,064

160,954

207,610

‐41,546

832,000

827,800

735,377 100.00%

19.96%

136,688

53,427

78,440

58,248

0

36,400

-270,000

360,000

6
7

Expenses

Payroll, Taxes, Benefits
Contract
Operations & Equipment
Educational Initiatives Expense
Performing/Visual Arts Expense
Marketing & PR
Other
Total Expenses

Excess of Revenues Over Expenses

Non Cash Operating
Depreciation Expense
Pre-Paid Rent (value of funds raised)

3,240

7,035

5,000

60,000

90,000

-180,000

50,000

8
9

2,747

45.15%

0.00% Return on Revenue

.

Bal Sheet
9/30/2015

Sept. 15

Sept. 14

$ Change

ASSETS
Current Assets
Checking/Savings
Guernsey Checking
Huntington Checking
Petty Cash
Total Checking/Savings

-

-

41,312

55,788

(14,476)

200

360

(160)

41,512

56,148

(14,636)

750

27,175

39,850

8,200

31,650
(5,000)

Accounts Receivable
11000 · Accounts Receivable
11200 · Grants Receivable
11000 · Accounts Receivable - Current FY
11000 · Accounts Receivable - Future FY
Total 11000 · Accounts Receivable
Total Accounts Receivable

-

8,000

13,000

48,600

48,375

225

48,600

48,375

225

Other Assets
Inventory for sale
12100 Art Inventory
Total Current Assets

1,352
2,000

2,000

93,465

106,523

(14,410)

Fixed Assets
15000 · Furniture and Equipment

325,222

325,222

-

(279,515)

(256,007)

(23,508)

15500 · Leashold Improvements

31,770

21,620

15501 · Accumulated Depreciation

(4,574)

(3,378)

(1,196)

72,904

87,458

(14,554)

30,000

30,000

15001 · Accumulated Depreciation

Total Fixed Assets
Other Assets
18000 - Organizational Fund Columbus Foundation
18250 - Escrow Fund
18500 - Pre-paid Rent City of Worthington

3,418,604

3,748,604

(330,000)

5,048

(5,048)

3,448,604

3,783,652

(335,048)

3,614,972

3,977,632

(362,660)

18500 - Pre-paid expenses
18700 · Security Deposits Asset
Total Other Assets
TOTAL ASSETS

-

-

-

LIABILITIES & EQUITY
Liabilities
Current Liabilities
20000 · Accounts Payable
Total Accounts Payable

4,226

50,036

(45,809)

4,226

50,036

(45,809)

-

69,250

(69,250)

12

123

(111)

200

300

(120)

Other Current Liabilities
21000 · Deferred Income
21005 · Deferred Classes
23000 - Sales Tax Payable
24000 · Payroll Liabilities
24200 · Accrued Payroll
24300 · Health Insurance Reimbursable
Total 24000 · Payroll Liabilities
25700 · Line of Credit

-

200

300

60,000

30,000

(120)
30,000

27300 · Due To WAC

82,000

82,000

14,000

Total Other Current Liabilities

142,212

181,673

(25,481)

146,438

231,708

(85,270)

Total Current Liabilities
Long Term Liabilities
25600 · Note from Guernsey Bank

-

-

25600 · Loan Obligation WAC
Total Long Term Liabilities
Total Liabilities

-

-

146,438

231,708

(85,270)

Equity
31500 · Temp. Restricted Net Assets

30,071

31800 Program Reserve
32000 · Unrestricted Net Assets
Net Income
Total Equity
TOTAL LIABILITIES & EQUITY

Confidential

30,071
81,000

3,365,015
73,448

3,678,461
(43,608)

(313,445)
117,056

3,468,534

3,745,923

(277,390)

3,614,972

3,977,632

(362,660)

11/4/2015
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Peggy R. McConnell Arts Center of Worthington
Statement of Cash Flows
Sept. 15

Sept. 15

Total

OPERATING ACTIVITIES
Net Income

73,447.77

Adjustments to reconcile Net Income to Net Cash provided by operations:
11000 Accounts Receivable
11200 Accounts Receivable: Grants Receivable

14,790.00

11300 Accounts Receivable:Due From Pledges (Current Yr)

12,600.00

11000 Accounts Receivable: Sign Campaign
11400 Accounts Receivable:Due From Pledges (Future Yrs)
12020 Inventory

750.00

15501 Accumulated Depreciation
20000 Accounts Payable

37,683.78

2100 Deferred Income

70,166.80

21005 Deferred Camp Income

37,559.40
5.77

23000 Sales Tax Payable

24,877.08

24200 Payroll Liabilities:Payroll Expense Liability

-120.00

24300 Payroll Liabilities:Health Insurance Reimbursable

4,840.00

25000 Due to BalletMet

60,000.00

25700 Line of Credit
Net cash provided by operating activities

$

30,685.06

INVESTING ACTIVITIES
300.00

15501 Accumulated Depreciation LI

10,150.00

15500 Leasehold Improvements

2,940.00

15100 Furniture and Equipment:Accumulated Depreciation

62,134.71

18600 Prepaid Expenses:Prepaid Rent City of Worthingto
Net cash provided by investing activities

$

55,224.71

FINANCING ACTIVITIES
31800 Program Reserve
32000 Unrestricted Net Assets
Net cash provided by financing activities

$

0.00

Net cash increase for period

$

24,539.65

$

41,512.30

16,972.65

Cash at beginning of period
Cash at end of period

Sept. 15

Total

OPERATING ACTIVITIES
-43,608.08

Net Income
Adjustments to reconcile Net Income to Net Cash provided by operations:

-10,155.00

11000 Accounts Receivable
11300 Accounts Receivable:Due From Pledges (Current Yr)

6,200.00

11300 Accounts Receivable:Due From Pledges (Future Yrs)

10,700.00

15501 Accumulated Depreciation
3,944.57

20000 Accounts Payable

38,826.80

2100 Deferred Income

32.04

23000 Sales Tax Payable

23,243.00

24200 Payroll Liabilities:Payroll Expense Liability

3,440.00

25000 Due to BalletMet

30,000.00

25700 Line of Credit

Net cash provided by operating activities

-$

81,805.41

INVESTING ACTIVITIES
15000 Furniture and Equipment

2,850.00

15100 Furniture and Equipment:Accumulated Depreciation

6,735.00

15501 Accumulated Drepreciation

300.00

18700 Security Deposit Asset

782.00
22.81

18500 Prepaid Expenses

90,000.00

18600 Prepaid Expenses:Prepaid Rent City of Worthingto
Net cash provided by investing activities

$

94,989.81

FINANCING ACTIVITIES
18,000.00

31800 Program Reserve

18,000.00

32000 Unrestricted Net Assets
Net cash provided by financing activities

$

0.00

Net cash increase for period

$

13,184.40
42,963.40

Cash at beginning of period
Cash at end of period

Confidential

$

11/4/2015

56,147.80
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FY Budget 2015-16
Peggy R. McConnell Arts Center of Worthington
Ordinary Income/Expense
Income
43300 · Direct Public Grants
43330 · Foundation and Trust Grants
43340 · City of Worthington Grant
43350 · Government Grants
Total 43300 · Direct Public Grants
43400 · Direct Public Support
43450 · Individual Gifts
43455 · Board Gifts
43460 · Corporate
43460 - Pathway to the Arts
43480 · Membership

Sept

Sept

Budget

Budget

YTD

YTD

2015-16

2015-16

$ change

2015

2014

MTD

YTD

2015-16

2014-15

Budget

Forecast

Budget/Forecast

3,500
110,000
500

5,000
55,000
22,580

50,000
220,000

30,000
220,000

22,580

23,000

3,500
110,000
12,000

23,000

23,000

-20,000
0
0

55,000

22,580

23,000

125,500

114,000

82,580

293,000

273,000

-20,000

1,850
1,000
1,034

1,436
1,500
2,750

12,440
5,300
33,541
500
5,285

60,000
20,000
75,000
5,000

915

9,000
15,000
31,000
150
9,000

7,656
2,600
2,850

1,935

3,000
5,000
1,000
50
6,000

1,640

17,000

10,000
3,000
5,000
0
2,000

55,000

43505 · Sign Campaign

7,025

8,025

70,000
23,000
80,000
5,000
19,000
30,000

43510 FROMAC Dues

400

400

500

500

227,500

50,500

Total 43400 · Direct Public Support
45000 · Investments
45020 · Dividend, Interest (Securities)
45030 · Interest-Savings, Short-term CD
45000 · Investments - Other
Total 45000 · Investments
46400 · Other Types of Income
46410 - Sponsorship/Advertising Sales
46420 · Concessions Taxable
46425 · Concessions Non Tax
43450 In Kind
46430 · Miscellaneous Revenue
Total 46400 · Other Types of Income
47200 · Program Income
47240 · Class Registrations
47250 · Summer Art Camp
47260 · Art Venture
47270 · Camp Creativity
47600 · Performing Arts Series
47770 · Ticket Sales MAC
47800 · Ticket Sales NON-MAC
48000 · Facility Rental
48100 · Exhibition Sales
48150 · Store Sales
48200 · Gift Certificate Sales
Total 47200 · Program Income
49000 · Special Events Income
49090 ·Other Events
49050 ·Arts Enchanted Evening
65315 - Arts Enchanted Evening
49300 · Wine Dinner
65350 - Wine Dinner Expense
Confidential 49500 · Other

13,244

6,601

15,050

64,150

65,491

14,746

177,000

0

30,000

0
0

0

0

0

0

0

0

0

0

0

148
23

1,515
50

500
50

1,500
150

2,484
409

3,908
82

10,000
1,000

1,000
10,000
1,000

0
0

50

150

1,000

1,000

0

171

1,565

600

1,800

2,893

3,990

12,000

13,000

0

8,229

6,508

13,000

42,000

65,998

46,908

160,000

160,000

14,000

14,683

9,495
14,506

6,000
14,000

6,000
14,700

3,000

7,000

5,000
800

18,000
1,600

7,627
12,632
13,478
950

7,143
15,558
14,014
3,377

41,000
0
62,000
10,000
10,000

41,000
0
62,000
10,000
10,000

0
0
0
700
0
0
0
0
0

3,163
2,268
4,315
0

4,297
7,070
3,468
110

17,975

21,553

21,800

82,600

115,368

111,101

303,000

303,700

700

5,000

3,150
-135

15,000
-3,000

15,000
-3,000

5,000

3,150
-249

50,000
‐10,000

50,000
‐10,000

0
0
0
0

1,015

5,000

5,000

100

100

11/4/2015

0
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FY Budget 2015-16
Peggy R. McConnell Arts Center of Worthington

Sept

Sept

Budget

Budget

YTD

YTD

2015-16

2015-16

$ change

2015

2014

MTD

YTD

2015-16

2014-15

Budget

Forecast

Budget/Forecast

49550 - Other Expense
Total 49000 · Special Events Income
Total Income
Expense
61000 · Payroll Expenses
61100 · Administrative Payroll
61150 · Program Salary
61200 · Payroll Taxes
61500 · Employee Benefits
61600 · Health Insurance
61900 · Life Insurance
Total 61000 · Payroll Expenses
62100 · Contract Services
62110 · Accounting Fees
62150 · Outside Contract Services
62100 · Contract Services Teaching
Total 62100 · Contract Services
62800 · Facilities and Equipment
62840 · Equipment and Software
62850 · Custodial
62860 · Pest Control
62890 · Rent
62855· Repair/Maintenance
62900 · Telephone, Telecommunications
62905 · Trash
62910 · Utilities
62920 · Electricity
62930 · Gas
62940 · Water
Total 62800 · Facilities and Equipment
63000 · General Operations
63020 · Postage, Mailing Service
63040 · Supplies
Total 63000 · General Operations
63500 · Marketing and Public Relations
63505 · Graphic Design
63510 · Advertising Expenses
63520 · Printing and Copying
63530 · Web Site
63530 · Development
63535 · Email & Electronic Marketing
63540 · Data Services
Total 63500 · Marketing and Public Relations
64000 · Program Expenses
64100 · Visual Arts
64150 · Exhibition Expenses
Confidential
64175 · Sale of Work

-1,952

-2,000

-2,000

0

5,000

3,015

12,000

12,000

5,000

1,964

47,000

47,000

0

91,389

55,314

72,450

286,050

302,752

214,381

832,000

864,200

31,200

10,625
11,197
1,651

6,240
10,209
1,243

12,000
14,000
2,000

36,000
42,000
6,000

26,241
25,589
5,799

13,065
22,901
3,056

145,000
165,000
26,000

145,000
165,000
26,000

0
0
0

5,398
72

1,702
30

2,700
50

8,100
150

10,834
144

5,099
90

32,000

32,000

500

500

0
0

28,942

19,423

30,750

92,250

68,607

44,211

368,500

368,500

0

420
4,742
6,941
12,102

600
817
4,137
5,553

1,250
3,000
8,000
12,250

3,750
9,000
24,000
36,750

940
10,064
18,194
29,198

1,575
8,108
24,956
34,639

15,000
36,000

15,000
36,000

100,000
151,000

95,000
146,000

0
0
-5,000
-5,000

20
1,250

0
1,692

100
4,534
227

623
363
299

1,200
4,500
150
240
1,500
1,000
900

197
4,260
7

3,664
112
317

400
1,500
50
80
500
375
300

4,092
1,984
959

2,634
1,342
899

5,000
18,000
600
1,000
6,000
4,500
3,500

5,000
18,000
600
1,000
8,000
4,500
3,500

0
0
0
0
2,000
0
0

2,581
79
288

2,620
69
337

2,100
625
300

6,300
1,900
900

9,847
195
597

6,478
208
816

26,000
7,500

26,000
7,500

3,500

3,500

0
0
0

8,311

6,002

6,230

18,590

22,136

17,238

75,600

77,600

2,000

72
115

98
557

250
650

750
2,000

1,518
1,626

749
1,627

3,000

3,000

8,000

8,000

0
0

187

655

900

2,750

3,144

2,376

11,000

11,000

0

390
1,372
1,272

1,430
1,617
760
11

2,400
5,000
12,000
1,000
600
450
1,500

390
5,814
11,132
272
798
114
790

1,430
3,917
16,571
23

10,000
25,000
50,000
2,000
2,500
2,000

10,000
25,000
50,000
2,000
2,500
2,000

6,000

6,000

0
0
0
0
0
0
0

22,950

19,309

24,403

97,500

97,500

0

1,950
1,500

365
930

6,316
2,622

8,000
7,000

8,000
7,000

249

104
292

800
2,000
4,000
150
200
150
500

3,366

4,214

7,800

250

2,833

83

650
11/4/2015
500

229
2,233

0

Page 7

FY Budget 2015-16
Peggy R. McConnell Arts Center of Worthington

Sept

Sept

Budget

Budget

YTD

YTD

2015-16

2015-16

$ change

2015

2014

MTD

YTD

2015-16

2014-15

Budget

Forecast

Budget/Forecast

64180 · Sale of Store Art
Total 64100 · Visual Arts
64200 · Art Camp
64210 · Art Venture
64220 · Camp Creativity
Total 64200 · Art Camp
64300 · Performing Arts
64310 · Series

250

2,833

50

50

50

50

0

7,000

7,000

0

3,450

1,295

8,938

22,000

22,000

0

5,500

6,326

4,855
6,763

5,500

7,500

7,500

6,300

0
-1,200

0

7,500

6,326

11,618

13,000

11,800

-1,200

1,150

852

2,063

3,500

10,500

4,030

6,818

43,000

43,000

0

Total 64300 · Performing Arts
Subtotal 64000 · Program Expenses
65100 · Other Types of Expenses
65120 · Insurance - Liability, D and O
65150 · Memberships and Dues
65160 · Bank Charges
65165 · Interest Expense
65170 · Credit Card Charges
65180 · Ticketing Charges
65190 · Concessions
65190 · Bartending
65800 · Other Costs

852
1,152

2,063
4,946

3,500
4,650

10,500
21,450

4,030
11,650

6,818
27,375

43,000
78,000

43,000
76,800

0
-1,200

205

250
103
854
651
210
425

2,400
350
120
360
3,300
1,800
1,500
600
900

3,078
455
39
437
2,795
1,684
3,005
186

3,071
405

164
1,091
628
1,352
186

800
125
40
120
1,100
600
500
175
300

10,000
1,500
500
1,400
13,000
7,000
6,000

10,000
1,500
500
1,400
13,000
7,000
6,000

2,000
3,500

2,000
3,500

0
0
0
0
0
0
0
0
0

Total 65100 · Other Types of Expenses
68300 · Travel and Meetings
68310 · Conference, Convention, Meeting
68360 · FROMAC Group
68340 · Staff Development
68350 · Hiring and Recruitment

3,626

2,494

3,760

11,330

11,679

10,621

44,900

44,900

0

34

170
80
170
40

650
250
520
120

41
50
150
100

34
31
26

2,000
1,000
2,000

2,000
1,000
2,000

0

500

500

0
0

Total 68300 · Travel and Meetings
Total Expense
Net Ordinary Income
Transfer to Temp Restricted
Total Operating Income

110

26

147
2,793
2,020
2,185

110

59

460

1,540

341

90

5,500

5,500

0

57,796

43,347

66,800

207,610

166,064

160,954

832,000

827,800

‐4,200

33,593

11,967

5,650

78,440

136,688

53,427

0

36,400

33,593

11,967

5,650

78,440

136,688

53,427

1,080

2,345
30,000

2,500
0

5,000
‐180,000

3,240
60,000

7,035
90,000

-20,378

3,150

253,440

73,448

-43,608

-30,000
6,400

Non Cash Operating
Prior Year Expense
Uncollecible Pledges
Depreciation Expense
Pre-Paid Rent (Fundraising on the Building)
Total All

Confidential

360,000

32,513

11/4/2015

-360,000

1,900
28,100
360,000
-383,600
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Visit Worthington Ohio Tourism Video
The video produced in 2014 to advance tourism in the city was nominated for an Emmy Award. The announcement
was made by the National Academy of Television Arts and Sciences, Ohio Valley Chapter, which represents four states.
Of the 865 total entries in various categories, 300 were selected as nominees. The video was placed in the commercial
category and was judged on content, creativity and execution. The video is on the homepage of the CVB’s website and
is used for attracting conventions, tour groups and leisure travel.

Tour Operator Familiarization (FAM) Tours
2014 FAM
An Experience Columbus FAM for tour operators hosted by the CVB in
2014 attracted 11 tour operators from six states and resulted in three bus
tour bookings in 2015 - in April, September and December. The booked
groups visited the American Whistle Corporation, Candle Lab, House
Wine, Igloo Letterpress, Doll Museum, Old Worthington shops, Buca di
Beppo, The Worthington Inn and Graeter’s Ice Cream.

2015 FAM
In August 2015, the CVB hosted the Experience Columbus FAM tour,
How Did They Do That?
Worthington has several attractions perfect for that theme and we showcased all of them. They started their day in Worthington at the American
Whistle Corporation, came to downtown Old Worthington where they
visited the Candle Lab, House Wine and Igloo Letterpress’ new space
on High Street. The group was served lunch at The Worthington Inn.
The attendees represented six tour companies from five states.

Following the 2015 FAM tour the CVB
received this from the President and
CEO of Experience Columbus:
“Thank you to the Worthington CVB for
hosting lunch and a tour of Worthington
for our recent tour operator FAM tour. We
appreciate your partnership and willingness to host our clients for FAMs and site
inspections. I hope you experience positive results for Worthington as a result.”
Brian Ross, CTA
President and CEO
Experience Columbus

Boomers in Groups Conference
The CVB was invited by Experience Columbus to present Worthington at the Boomers in Groups conference in Green
Bay, Wisconsin. The CVB made a presentation promoting Worthington at the Experience Columbus sponsored breakfast,
met with a variety of individual tour companies and worked in the Experience Columbus tradeshow booth. This year’s
conference attracted 110 tour operators from 60 tour companies.
In 2016, the Boomers in Groups conference will be held at the Doubletree Hotel, directly north of Worthington. It will
be a great opportunity to showcase Worthington’s attractions to the group tour market through sightseeing tours, preconference or post-conference FAMs and sponsorships of conference activities.

Website and Social Media
The CVB of Worthington website continues to be a vital and popular platform that works in conjunction with our social
media presence. The goal of the website is to inform site visitors and educate them of all Worthington has to offer. We
recorded a record 68,345 unique visitors to the site and significantly increased the number of facebook followers by
120%.

Our weekly blog
postings on the
“Thank you, the article is great!”
website
homePam Maruskin
page feature a
Denig Jewelers
wide variety of attractions,
businesses and activities to entice people to visit
Worthington. The blog postings offer ideas for visitors
as well as residents to help them plan activities and outings. We offer such ideas as where to find the best
happy hours, establishments that offer live entertainment and where to eat when visiting the McConnell

Arts Center. Responses to the blog
postings from a variety of businesses
have been positive
of CVB’s promotional efforts.

“We read the blog about Harold’s, it was really
great.”
Sam Baker
Harold’s American Grille

“This reads awesome! Thank you
so much! I will repost it for sure!”
Lindsay Fork
La Jeune Mariee Bridal

“Thank you so much for your blog post. It’s perfect! Your
support means the world to us. We’ll keep you up to
date as things develop over the next several months. I’ll
be reposting your blog on several social media sites.”
Eric Gnezda
Songs at the Center

Bus Tours
34 day trips with estimated visitor spending of $116,552
Source: American Bus Association, per day trip spending - $3,428

Room Nights
3,963 room nights for the Holiday Inn with direct spending of $434,102.
892 additional hotel rooms booked for area hotels.

Worthington Promoted at Industry Tradeshows
AAA Great Vacations Travel Expo
The CVB exhibited at the three-day AAA Great Vacations Travel Expo that attracted over 10,000 attendees.
Event calendar cards and brochures were distributed to attendees.
Columbus Group Tour Council
The mission of the Columbus Group Tour Council is to increase the amount of group tour business to the Greater
Columbus area. As a member of the Co-op with the paid membership level, the CVB of Worthington was marketed to
the group tour market through a variety of platforms and receives the leads generated from the program.
4 tradeshows
1 sales mission
2 group leader shows
1 digital ad
98 leads generated

Holiday Inn Promoted in Meeting Industry Publication
The CVB secured a listing for the Holiday Inn in the Great Ohio Meetings publication that reaches
25,000 meeting planners.

Advertising Campaigns
Publications

Distribution

Ohio Travel Planner
400,000
Ohio Magazine, May issue
408,000
Long Weekends, Spring/Summer issue
175,000
AAA Home & Away, July/August issue
1,096,000
Experience Columbus Visitor Guide, Fall/Winter & Spring/Summer issue
400,000
Experience Columbus Tour Planner
4,000
Leisure Group Travel, June & December issue
40,200
Great Ohio Meetings
25,000

Co-op Marketing Partnerships
Experience Columbus
Columbus Group Tour Council

Industry Memberships and Involvement
Destination Marketing Association International
Ohio Association of Convention and Visitors Bureaus
Ohio Society of Association Executives
Capital Area Tourism Alliance
Experience Columbus
Columbus Group Tour Council

Looking Ahead to 2016
Joint marketing projects with Old Worthington Partnership and Holiday Inn
Increase Social Media impact
Host Boomers in Groups conference activities
Exhibit at AAA Great Vacations Travel Expo and Boomers in Groups conference
Promote Worthington at industry tradeshows, sales missions, group leader shows and in advertising through
Columbus Group Tour Council

2016 Proposed Operating Budget
Department of Service &
Engineering

Core Services
The Department of Service and Engineering consists of two
divisions, the Division of Public Service and the Division of
Engineering. The Department is staffed by 23 full time
employees with additional support from part-time and seasonal
employees. The Department is responsible for all public right of
ways, city operated utilities, municipally owned and operated
buildings, and the City’s fleet of over 300 pieces of rolling stock
and equipment. The Department manages the City’s solid
waste collection program and provides planning and support
assistance to community organizations and city sponsored
events.

Core Services – Service

•
•
•
•
•

The Division of Public Service is organized into five (5) primary program
areas/divisions:
Street Maintenance (pavement maintenance, traffic signals and signage,
street sweeping, and roadway appurtenances including fire hydrants)
Sewer Utilities (sanitary and storm sewers)
Grounds Maintenance (right-of-way trees, SR 315 and US 23 right-of-way
maintenance, CBD hanging baskets)
Building Maintenance (custodial services, general facilities maintenance,
electrical maintenance and HVAC maintenance)
Fleet Maintenance (vehicle and equipment acquisition, management,
maintenance and repair)

Core Services-Engineering
The Division of Engineering includes four (4) primary program areas:
• Administration of Capital Improvement Projects
• Operation and maintenance of the City of Worthington Geographic
Information System (GIS)
• Plan review of proposed subdivision and private development projects
for conformance with City of Worthington standards and requirements
• Utility location

Organization Chart
Director Service
& Engineering
Secretary

Field Inspector
CIP

Sewer Utilities
Supervisor

Street Maint.
Supervisor

Admin. Assistant

Maintenance
Superintendent

Fleet
Manager

GIS Manager

Grounds Maint.
Supervisor

Building Maint.
Supervisor

Maint. Technician

Maint. Technician

Fleet Maint. Tech.

Maint. Technician

Maint. Technician

Maint. Technician

Maint. Technician

Fleet Maint. Tech.

Maint. Technician

Maint. Technician

Seasonal

Traffic Technician

Seasonal

Seasonal (2)

Bldg. Custodian

P.T. Custodian

2015 Accomplishments
• Administered storm water regulation under the city’s five year EPA NPDES
phase II (storm water management) Permit which became effective
January 1, 2015.
• Continued the development of programming pertaining to OEPA Director’s
Findings and Orders for Sanitary Sewer Management Program.
• Managed the City’s Solid Waste Collection Contract with Local Waste
Services. Continued the drop off program at the Highland yard to including
electronics recycling, motor oil and yard waste.

2015 Accomplishments
• Completed the 2015 Street Improvement Program.
• Coordinated with ODOT for the resurfacing of the Olentangy Freeway, the
I270/US23 project and the I270/SR 315 project.
• Administered the contract for preliminary engineering of the Huntley –
Wilson Bridge –Worthington Galena Intersection Reconstruction.
• Administered the consultant selection process for the Central Districts
Sanitary Sewer Study. And the Old Worthington Mobility Study
• Provided engineering support for private development including the
Monterra Subdivision improvements, Linworth Commons and Fresh
Thyme.

2015 Accomplishments
• Assisted the CIC in renovations to the Kilbourne Memorial Library to
prepare for a future tenant.
• Provided Geographical Information Services (GIS) support for City
operations as well as business and resident needs.
• Performed snow removal operations for 24 events during the 2014-2015
season spreading 2,758 tons of rock salt and applying 8,079 gallons of
liquid de-iceing chemicals.

2016 Objectives
• Administer Capital Improvement projects identified in the Five Year Capital
Improvement Program.
• Continue implementation of the requirements of the OEPA Director’s
Findings and Orders regarding sanitary sewer system management.
• Restructure the Fleet Management operation with the revised
responsibilities of the Fleet Manager to improve interaction with other
departments and implement analytical business practices for vehicle and
equipment purchase, replacement and disposal.
• Transition department operations under a new director beginning in the
first quarter.

Funding Summary
Service/Engineering Department

Category - General Fund
Personal Services
Additional Personal Services
Supplies and Materials
Capital Equipment
Contractual Services

Actual
2014
$ 964,563
141,853
382,775
1,150
256,899

Approved
2015
$ 1,031,138
482,296
629,600
1,150
474,800

Budget
2016
$1,050,813
498,676
490,600
1,150
494,300

Forecast
2017
$ 1,086,303
527,507
490,600
1,150
494,300

Total - General Fund

$ 1,747,240

$ 2,618,984

$2,535,539

$ 2,599,860

Category - Other Funds
Personal Services
Additional Personal Services
Supplies and Materials
Capital Equipment
Contractual Services

Actual
2014
$ 594,223
96,523
85,591
3,160
160,052

Approved
2015
$ 639,056
317,791
112,350
13,000
120,500

Budget
2016
$ 643,371
331,431
107,350
13,000
140,500

Forecast
2017
$ 666,179
344,460
107,350
13,000
140,500

Total - Other Funds

$

$ 1,202,697

$1,235,652

$ 1,271,489

939,549

Expenditure Summary

Management Discussion
• In 2015, the Fleet Manager position was filled, bringing the fleet management
function to full personnel strength. The fleet staff is improving the utilization
of data in the fleet management software in order to enhance the criteria for
acquisition, replacement and disposal to more effectively utilize capital
improvement funds for fleet operation. Staff has begun elimination of little
utilized and outdated equipment and will continue elimination if supported by
usage data. The fleet staff has also begun reorganizing the garage to better
utilize available space and improve work-flow. Staff will continue to evaluate
use of alternative fuels, and the use of contractual maintenance and repair
services.
• While prices appear to be stabilizing, road salt availability and cost are
expected to continue to be issues for the Department’s General Fund
Operating Budget during the 2015-2016 winter season. Staff has established
contracts with alternate suppliers through government cooperative purchasing
programs and will continue conservation measures and alternative products to
manage the issue.

Management Discussion
• Funding for remediation of bamboo is included the 2016 Budget to reflect the
potential cost implications related to the new regulations for the containment
of running bamboo.
• With the anticipated retirement of the Director at the end of January, the
Department will transition during the remainder of 2016 under the
supervision of a new Director and City Engineer. The Service/Engineering
Department has six additional staff members eligible for OPERS retirements in
2016, which may also result in further changes to the organizational structure
of this department.

MEMORANDUM
TO:

Matthew H. Greeson, City Manager

FROM:

R. Lee Brown, Director

DATE:

November 4, 2015

SUBJECT:

Appeal of the Approval of Solar Panels at 613 Evening Street by the Architectural
Review Board
______________________________________________________________________________

The application for solar panels at 613 Evening Street was reviewed and approved by the
Architectural Review Board by a five-to-two vote on October 8, 2015. An appeal of the
approval was filed on October 16, 2015 by David M. Norstrom of 210 Hardy Way, Worthington,
Ohio 43085.
Council may elect to hold a public hearing on the appeal, or reject the appeal by not scheduling a
public hearing (See Section 1177.08 of the Codified Ordinances).
The appellant filed the appeal for the following reasons:
• The placement of visible solar panels in the Architectural Districts sets a precedent for
future placement of solar panels in the neighborhood and changes the nature of the
district and the look that is to be maintained in the City. (See attached letter)
Attached to this memo are:
• Architectural Review application for 613 Evening Street
• Staff Memo
• PowerPoint Presentation
• Minutes of the October 8, 2015 ARB meeting
• Appeal of the decision of the ARB

City of Worthington
ARCHITECTURAL REVIEW BOARD
Certificate of Appropriateness
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1. Property Location
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7. Project Details:
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b) Color
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PLEASE READ THE FOLLOWING STATEMENT AND SIGN YOUR NAME:
The information contained in this application and in all attachments is true and correct to the best
of my knowledge. I further acknowledge that I have familiarized myself with all applicable
sections of the Worthington Codified Ordinances and will comply with all applicable
regulations.
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Abutting Property Owners List for
613 Evening St.

Cynthia Uslick & Troy Payne
Amy Tumblin
Adriana Dawes
David & Amy Yenkin
Resident
Elizabeth Morse & Jon Offredo
Tamara Panhuis & Scott Kelly

621 Evening St.
610 Evening St.
600 Evening St.
31 E. Jeffrey Pl.
605 Evening St.
612 E. Sanbridge Cir.
620 E. Sanbridge Cir.

Worthington, OH 43085
Worthington, OH 43085
Worthington, OH 43085
Columbus, OH 43214
Worthington, OH 43085
Worthington, OH 43085
Worthington, OH 43085

Worthington Architectural Review Board
Solar Panel Installation
I am requesting approval to install solar panels on the front of my garage
roof which faces Evening Street. The proposal from echohouse solar
company calls for 13 panels. Nine panels would be located in the front
(east) side of the roof, and 4 panels on the rear (west) side of the roof, for
the greatest exposure to sunlight and maximum power generation. The
back yard has 4 medium to large size trees, including one planted close to
the house several years ago. A stack high on the west side of the roof
limits space to 4 panels.
The number of panels recommended is based on my usage of electricity,
,..,4,000 kWh/year. The expectation is that this placement of 13 panels
would generate about 3,600 kWh/year, approximately 90 °/o of my power
usage. Panels are 3 1/2 ft. x 5 1/2 ft. Total,.., 245 sq. ft.
A photo is included as an example of the type of panel proposed and
placement on the roof in the front of a home.
Sarah Straley of ecohouse solar developed the proposal for my property.
1857 Northwest Blvd., Ste. 201
Columbus, OH 43212
614-456-7641
Joanne Leussing
613 Evening St.
614-433-7489
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The Brilliance of Solar Made Sensible•

SUNIVA OPTIMUS® SERIES
MONOCRYSTALLINE SOLAR MODULES
OPT SERIES: OPT 60 CELL MODULES (BLACK FRAME)

ENGINEERING EXCELLENCE
•

Built exclusively with Suniva's premium ARTisun
Select cells. providing one of the highest power
outputs pet square meter at an affordable price

•

Suniva is a U.S.- based company spun out from the
Georgia Tech University Center of Excellence in
Photovoltaics; one of only two such research centers
in the US.

•

Optimus® modules are known for their superior quality
and long-term reliability. These high-powered modules
consist of Suniva's premium ARTisun® Select cell technology
and are designed and manufactured in the U.S.A. using our
pioneering ion implantation technology. Suniva's high
power-density Optimus modules provide excellent
performance and value.
FEATURES

Contains premium ARTisun Select cell
technology - over 19%

Sumva's state-of-the art manufacturing and module
lab facilities feature thE: most advanced equipment
and technology

Extensive materials testing and
certifications safeguard reliability
QUALITY & RELIABILITY
•

Sumva Opbmus modules are manufactured and
warranted to our spec1ficat1ons assuring consistent
high performance and high quality

•

Rigorous in-house quality management tests
beyond standard UL and IEC standards

•

Performance longevity with advanced
polymer backsheet

•

Passed the most stringent salt spray tests based
on IEC 61701

•

Passed enhanced stress tests' based on IEC 61215
conducted at Fraunhofer ISE'

•

Cert1f1ed PIO free by PV Evolution Labs (PVEL)

•

PAN files are independently validated

Marine grnde aluminum frame with hard
anodized coating
Buy America-compliant upon request
Qualifies for U.S. EXIM financ ing
System and design services available
Industry leading linear war ranty: 10 year
warranty on workmanship and materials;
25 year linear performance warranty
delivering 80% power at STC
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MEMORANDUM
TO:

Members of the Architectural Review Board
Members of the Municipal Planning Commission

FROM:

Lynda Bitar, Planning Coordinator

DATE:

October 2, 2015

SUBJECT: Staff Memo for the Meeting of October 8, 2015
______________________________________________________________________________
B. Architectural Review Board
1. New
a. Porch Railings – 11 W. New England Ave. (Wacked Hair Salon) AR 90-15
Findings of Fact & Conclusions
Background & Request:
This commercial building was constructed in 1960 and added onto and remodeled in the late
1980’s, when the wood shake mansard roof and brick façade were added. The space was
formerly a dentist’s office, but has been occupied by Wacked Hair Salon since 2000. The railing
on the side of the property was recently hit by a vehicle and is need of repair. This request is to
replace the existing wood railings on the front and side porches with wrought iron.
Project Details:
1. The existing building trim, porch columns and rails are wood painted a light brown color.
2. Proposed are black wrought iron rails. Four inch square black wrought iron columns would
also be a possibility if desired.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
Original porch elements should be retained to the maximum extent possible and should be
duplicated in the same design and materials if deteriorated or missing. Wrought or cast iron or
aluminum supports and railings should not replace original elements unless the originals were
made of these materials (this typically was true primarily of post-World War II structures).

Recommendation:
Wrought iron rails seem out of place with the design of this building. Replacement of the
columns may help.
Motion:
THAT THE REQUEST BY WACKED HAIR SALON FOR A CERTIFICATE OF
APPROPRIATENESS TO REPLACE THE RAILINGS AT 11. W. NEW ENGLAND
AVE., AS PER CASE NO. AR 90-15, DRAWINGS NO. AR 90-15, DATED SEPTEMBER
25, 2015, BE APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS
IN THE STAFF MEMO AND PRESENTED AT THE MEETING.

b. Solar Panels – 613 Evening St. (Joanne Leussing) AR 85-15
Findings of Fact & Conclusions
Background & Request:
This ranch style house was built in 1958 and is not a contributing structure in the Worthington
Historic District. The homeowner would like to add solar panels to the roof over the attached
garage.
Project Details:
1. The owner is proposing the addition of 9 solar panels to the east (front) side and 4 to the
west (rear) side of the attached garage roof at the south end of the house. The number of
panels is based on the generation of approximately 90% of the owner’s power usage. Tree
coverage and a vent prevent placement of more panels on the rear of the roof.
2. The panels would be black, and lay flat against the slope of the gray roof.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
In 2011, Sustainable Features were added as a review element in the Architectural Review
District to encourage sustainable design and building practices, while preserving the character
and integrity of the Architectural Review District. It is recommended to place solar panels in a
location that minimizes the visual impact as seen from the right-of-way and surrounding
properties. Generally, panels should be located on roofs in the following manner: the rear 50% of
the roof of the main building; the rear inside quadrant of the roof of a main building on a corner
lot; or on accessory structures in the rear yard. On sloped roofs, place panels flush along the roof
unless visibility is decreased with other placement.
Staff Analysis:
This proposal is at odds with recommendations in the Design Guidelines to place panels in a
location that minimizes visual impact. At the same time, sustainable practices were meant to be
encouraged in the District. Not every property is in a position to have solar panels placed in a
location that minimizes visual impact, due to orientation, tree coverage, and building design.
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Motion:
THAT THE REQUEST BY JOANNE LEUSSING FOR A CERTIFICATE OF
APPROPRIATENESS TO ADD SOLAR PANELS AT 613 EVENING ST., AS PER CASE
NO. AR 85-15, DRAWINGS NO. AR 85-15, DATED SEPTEMBER 17, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING.

c. Sign Lighting – 677 High St. (Denig Jewelers Inc.) AR 86-15
Findings of Fact & Conclusions
Background & Request:
This building was originally constructed in the early part of the 1900’s as a commercial building,
and is a contributing structure in the Worthington Historic District. Denig Jewelers, the primary
tenant in the building, would like to add lighting for its existing wall sign above the storefront.
Project Details:
1. Placement of 4 black gooseneck lamps is proposed above the existing wall sign, spaced
evenly between the existing projection sign and light fixture in the middle, and the outsides
of the sign.
2. The electric would be directly behind the light fixtures, so no exposed conduit would be
installed.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
Use traditional sign materials and lighting. Traditional sign types most appropriate for Old
Worthington include projecting, wall, awning and non-illuminated window signs. Painted wood,
or material that looks like painted wood, is the most appropriate material for projecting and wall
signs, with external lighting.
Recommendation:
Staff is recommending approval of this application. This type of external lighting is appropriate
for this location.
Motion:
THAT THE REQUEST BY DENIG JEWELERS INC. FOR A CERTIFICATE OF
APPROPRIATENESS TO ADD LIGHTING FOR THE SIGN AT 677 HIGH ST., AS PER
CASE NO. AR 86-15, DRAWINGS NO. AR 86-15, DATED SEPTEMBER 22, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING.
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d. Signs – 2163 W. Dublin-Granville Rd. (National Sign/Sbarro) AR 87-15
Findings of Fact & Conclusions
Background & Request:
Rotolo’s operated its restaurant in this space since 2003, expanding to add a seating area in 2013
in the suite to the west. Recently, the restaurant was purchased by Sbarro and signage was
placed on the building. This is a request for approval of the signage already in place.
Project Details:
1. The largest of the 3 signs is in the gable, where the 44 square foot Rotolo’s sign was located.
The Rotolo’s sign was externally illuminated with gooseneck lamps. The Sbarro sign is
about 37 square feet in area and internally illuminated. The name is red; the logo is a round
white circle with the name in black and a pizza in red and green; and there is a black oval
below the main name that has “DINE IN”, “CARRY OUT” AND “DELIVERY” in white.
2. The small sign bands above the storefronts have 7 ½” white vinyl letters reading “PIZZA”,
“STROMBOLI”, “SUBS” AND WINGS”.
3. Because the business has 3 wall mounted signs, a variance would be needed.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
While the regulations permit a certain maximum square footage of signs for a business, try to
minimize the size and number of signs. Colors for signs should be chosen for compatibility with
the age, architecture and colors of the buildings they serve, whether placed on the ground or
mounted on the building.
Recommendation:
Staff is recommending approval of the signs. The gable sign is sized appropriately and the
colors and design blend with the center. The other signs are appropriate.
Motion:
THAT THE REQUEST BY NATIONAL SIGN FOR A CERTIFICATE OF
APPROPRIATENESS TO RETAIN SIGNAGE AT 2163 W. DUBLIN-GRANVILLE RD.,
AS PER CASE NO. AR 87-15, DRAWINGS NO. AR 87-15, DATED SEPTEMBER 22,
2015, BE APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN
THE STAFF MEMO AND PRESENTED AT THE MEETING.

e. Windows – 54 W. Short St. (K.D. Yoder & Associates/Miesle) AR 88-15
Findings of fact & Conclusions
Background & Request:
This house was built in the early 1900’s and is a two-story Homestead style house. The new
owners would like to replace the windows.
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Project Details:
1. The plan for most of the windows is to replace only the sashes, with the framing and trim
to remain. The new sashes would be clad wood with simulated divided light to match the
patterns that currently exist on the home. The color is proposed to be Wineberry.
2. The addition of simulated divided light is proposed for the third floor windows.
3. A casement window on the west side of the house would be replaced with a double hung
to match the other windows.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
The Worthington Design Guidelines recommend if historic windows are too deteriorated to
repair cost-effectively and replacement is justified, the preferred option is an in-kind replacement
in the same material and design. New windows made of substitute materials such as clad wood
can be acceptable if they provide a reasonably good match for the windows being replaced. Be
sure that window designs are appropriate for the style or time period of the house. Avoid use of
inappropriate window designs. Avoid enlarging or downsizing window openings to
accommodate stock sizes of replacements. Also avoid permanent blocking in of windows.
Compatibility of design and materials, exterior detail and relationships, and window treatment
are standards of review in the Architectural District ordinance.
Recommendation:
Staff is recommending approval of the application. The proposed replacement sashes would be
a good match for the existing.
Motion:
THAT THE REQUEST BY K.D. YODER & ASSOCIATES FOR A CERTIFICATE OF
APPROPRIATENESS TO REPLACE THE WINDOWS AT 54 SHORT ST., AS PER
CASE NO. AR 88-15, DRAWINGS NO. AR 88-15, DATED SEPTEMBER 23, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING.
f. Signs – 693 ½ High St. (Lesley Cross) AR 89-15
Findings of Fact & Conclusions
Background & Request:
This commercial building was constructed in the early 20th century and has had mainly retail on
the first floor, with a mix of personal services and office on the second floor. The upstairs space
at 693 ½ has housed a number of users, each of whom has had signage at the first floor level.
This is a request for a new wall sign near the north entrance, and a projection sign near the west
entrance to the second floor.
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Project Details:
1. The 10” x 22” wall sign is proposed east of the blue door next to the Wren House. The
sign would be constructed of sandblasted HDU, and would identify the business name,
“Bridges Counseling of Worthington”, and logo. The proposed sign would be painted
white, black and teal.
2. On the west side of the building near a second access leading to the second floor, a 12” x
24” projection sign is proposed that would be suspended from a scroll bracket. The sign
design would match the wall sign.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
The Worthington Design Guidelines and Architectural District Ordinance recommend signs be
efficient and compatible with the age and architecture of the building. Use of traditional sign
materials such as painted wood, or material that looks like painted wood, is the most appropriate
material for projecting and wall signs.
Recommendation:
Staff is recommending approval of the proposed signs. The material will look like wood, and be
in character with the building and Old Worthington.
Motion:
THAT THE REQUEST BY LESLEY CROSS FOR A CERTIFICATE OF
APPROPRIATENESS TO INSTALL TWO SIGNS AT 693 ½ HIGH ST., AS PER CASE
NO. AR 89-15, DRAWINGS NO. AR 89-15, DATED SEPTEMBER 24, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING.

C. Municipal Planning Commission
1. Amendment to Development Plan
a. New Office Building – 6767 Huntley Rd. (Carney Ranker Architects/Atlas Industrial
Contractors LLC) ADP 07-15
Findings of Fact & Conclusions
Background & Request:
Atlas has housed some of its business at this property since 2009, when a Conditional Use Permit
was granted for outside storage of building materials, and a variance was granted to allow the
rear parking lot to remain gravel. The business would now like to move office operations to the
site and plans to construct a new building to accommodate the employees. The existing building
on the property was constructed in 1968 and is about 37,000 square feet in area. The building
has a brick front façade, and is corrugated metal otherwise. This property is in the I-1 Zoning
District.
Page 6 of 9
ARB/MPC Meeting October 8, 2015
Memo – Bitar

Project Details:
1. The new 11,100 square foot, one-story, flat roof, L-shaped building is planned about 48’
south of the existing building. The building was originally submitted as all metal, but has
been revised to include a brick water table on the front façade. The brick is proposed to
match the brick on the existing building. The metal is proposed to be beige. Landscaping
is shown in front of the building, as are 2 new street trees.
2. An aluminum storefront system is proposed for the front entrance and windows. The color
of the framing would be a dark bronze or black. The side windows are all proposed as
transom windows.
3. Wal-pak lighting is proposed for the front and south sides of the building. The south lights
are intended to illuminate the parking lot, which is existing but would be restriped.
4. A hedge is proposed to screen the parking area from the street. Additional trees near the
parking area may be needed to meet Code requirements.
Land Use Plans:
Worthington Comprehensive Plan
The Worthington Comprehensive Plan and 2005 Strategic Plan Update recommends upgrading
the industrial corridor's aesthetics is important in attracting professional employees. Allowing
the conversion of portions of the corridor to office or mixed office/industrial use may be
beneficial.
Recommendations:
The addition of office space to the corridor is beneficial, but the proposed building does not have
the look of an office building. Additional measures such as more brick and full windows may
provide a greater enhancement to the corridor. The proposed landscaping, with additional trees
at the parking lot, is acceptable. The proposed lighting is also very industrial looking, and may
lead to seeing the light source from the right-of-way.
Enhancement of the existing building would be beneficial.
Motion:
THAT THE REQUEST BY CARNEY RANKER ARCHITECTS FOR APPROVAL OF
AN AMENDMENT TO DEVELOP PLAN APPLICATION TO MAKE CHANGES AT
6767 HUNTLEY RD. AS PER CASE NO. ADP 07-15, DRAWINGS NO. ADP 07-15,
DATED SEPTEMBER 24, 2015, BE APPROVED BASED ON THE FINDINGS OF FACT
AND CONCLUSIONS IN THE STAFF MEMO AND PRESENTED AT THE MEETING.
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2. Subdivision
a. Preliminary Plat – 918 High St. (Plank Law Firm/MK&K Realty Inc) SUB 03-15
Findings of Fact & Conclusions
Background & Request:
The applicant has requested Preliminary Plat approval to allow the part of the property that is
occupied by CVS to be separated from the rest of the property. Also, two additional parcels at
the east end of the site that house parking would be combined with the southern resultant parcel.
The total area of the 3 parcels is 1.865 acres; the resultant lots would be 0.844 acres and 1.021
acres. The split would allow the property owner to potentially sell or develop the vacant lot, and
separate the property taxes.
The parcels are zoned C-2 (Community Shopping Center) and were subject to Development Plan
approval for any development on the site. After the proposed split, only the southern parcel
would be subject to Development Plan approval. A new plan would be needed for new
development on the site. The entire site would remain in the Architectural Review District.
Zoning Requirements:
Lot Width
Lot Area
Front Setback
Rear Setback
Minimum Width
Each Side Yard
Maximum % of Lot
Coverage

C-2 Zoning
150’
1-acre
50’
40’
40’

North Lot
252’ & 145.54’
0.844 acres
Established
>40’
0’

South Lot
176.69’
1.021 acres
50’
40’
40’

25%

35.4%

25%

Variances:
1. Parking: After the subdivision, Lot 1 would have 39 regular parking spaces and 4
handicap spaces for a total of 43 parking spaces; 57 spaces would be required. Perpetual
easements are in place for ingress and egress on the adjacent parcels.
2. Lot Coverage: The CVS building on Lot 1 is 13,013 square feet and the overall square
footage for Lot 1 is approximately 36,764.64 square feet for total coverage of 35.4%.
3. Side Yard Set Back: 0’ for the CVS building being directly against the proposed
property line. The southern wall would be required to be fire rated to meet the Building
Code, which is reportedly the case.
4. Acreage: Lot 1 is 0.844 acres; 1 acre is the required minimum.

Page 8 of 9
ARB/MPC Meeting October 8, 2015
Memo – Bitar

Land Use Plan:
Worthington Comprehensive Plan
At this intersection, the preferred traditional urban design principals — moving the buildings
forward to the sidewalk, placing the parking to the rear (screened by the building), and creating
an inviting streetscape with an attractive two-story building façade would apply.
Recommendations:
Staff is recommending approval of the application. Because the north portion of the site is fully
developed, it should not matter if the rest of the site is on a separate parcel.
Motion:
THAT THE REQUEST BY PLANK LAW FIRM FOR APPROVAL OF A
PRELIMINARY PLAT TO RE-SUBDIVIDE THE PARCELS AT 918 HIGH ST. AS PER
CASE NO. SUB 03-15, DRAWINGS NO. SUB 03-15, DATED SEPTEMBER 1, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING.
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613 Evening St.

MINUTES OF THE REGULAR MEETING
WORTHINGTON ARCHITECTURAL REVIEW BOARD
WORTHINGTON MUNICIPAL PLANNING COMMISSION
October 8, 2015
The regular meeting of the Worthington Architectural Review Board and the Worthington
Municipal Planning Commission was called to order at 7:30 p.m. with the following members
present: Richard Hunter, Chair; James Sauer, Vice Chair; Kathy Holcombe, Secretary; Mikel
Coulter; Thomas Reis; Amy Lloyd; and Edwin Hofmann. Also present were: Scott Myers,
Worthington City Council Representative to the Municipal Planning Commission; Lee Brown,
Director of Planning & Building; Lynda Bitar, Planning Coordinator and Clerk of the Municipal
Planning Commission; and Melissa Cohan, Paralegal.
A. Call to Order – 7:30 p.m.
1. Roll Call
2. Pledge of Allegiance
3. Approval of the minutes of the September 24, 2015 meeting
Mr. Coulter moved to approve the minutes and Mr. Reis seconded the motion. All members voted,
“Aye”. The motion was approved.
4. Affirmation of the witnesses

B. Architectural Review Board
1. New
a. Porch Railings – 11 W. New England Ave. (Wacked Hair Salon) AR 90-15
Findings of Fact & Conclusions
Mrs. Bitar reviewed the following from the staff memo:
Background & Request:
This commercial building was constructed in 1960 and added onto and remodeled in the late
1980’s, when the wood shake mansard roof and brick façade were added. The space was formerly

a dentist’s office, but has been occupied by Wacked Hair Salon since 2000. The railing on the
side of the property was recently hit by a vehicle and is need of repair. This request is to replace
the existing wood railings on the front and side porches with wrought iron.
Project Details:
1. The existing building trim, porch columns and rails are wood painted a light brown color.
2. Proposed are black wrought iron rails. Four inch square black wrought iron columns would
also be a possibility if desired.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
Original porch elements should be retained to the maximum extent possible and should be
duplicated in the same design and materials if deteriorated or missing. Wrought or cast iron or
aluminum supports and railings should not replace original elements unless the originals were
made of these materials (this typically was true primarily of post-World War II structures).
Recommendation:
Wrought iron rails seem out of place with the design of this building. Replacement of the columns
may help.
Discussion:
Mr. Hunter asked if the applicant was present. Mr. Mike Beck stated his address is 11 W. New
England Ave., Worthington, Ohio. Mr. Beck said the rail system by Fortin Iron Works would
match the system at the corner of New England Avenue and Oxford Street. He said they would
also like to replace the posts. Mr. Hofmann asked Mr. Beck if he was replacing the wood railing
on the side of the building with wrought iron and Mr. Beck said yes. Mr. Coulter asked Mr. Beck
why he wants to replace the wood fence with rails instead of replacing the wood. Mr. Beck said
he has replaced the wood rail four times already, and La Chatelaine’s trucks keep backing into his
fence. Mr. Coulter said he did not believe wrought iron would stop that. Mr. Sauer suggested
adding two cement bollards to the corner to prevent the trucks from crashing into the wood fence.
Mr. Beck said they are also trying to bring the building up to date.
Mr. Hunter said he would have trouble voting in favor of the rails because he feels the wood is
more appropriate for the architecture on this building. Mr. Hunter said he agreed that bollards
would help protect the property. Mr. Beck said he would also like to update the look of the building
and Mr. Hunter explained that updating the look of downtown Worthington is a problem. Mrs.
Holcombe said she liked the look of the wrought iron and felt that the look matched the building.
Mrs. Lloyd said she also liked the look of the wrought iron with the wood. Mr. Sauer said he did
not like the idea of replacing the wood posts with wrought iron. Mrs. Lloyd agreed and said she
believed just the rails should be replaced and not the wood posts. Mr. Hunter asked if there was
anyone present that wanted to speak either for or against this application and no one came forward.
Motion:
Mr. Coulter moved:
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THAT THE REQUEST BY WACKED HAIR SALON FOR A CERTIFICATE OF
APPROPRIATENESS TO REPLACE THE RAILINGS AT 11. W. NEW ENGLAND AVE.,
AS PER CASE NO. AR 90-15, DRAWINGS NO. AR 90-15, DATED SEPTEMBER 25, 2015,
BE APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING WITH THE FOLLOWING
AMENDMENTS:
•
•
•

That the railings will be wrought iron but the columns will stay wood;
That (2) steel bollards, no more than 42” tall could be installed where the damage has
occurred;
The wrought iron will be the same color as the wood is today.

Mr. Reis seconded the motion. Mrs. Bitar called the roll. Mr. Hunter, nay, Mr. Sauer, aye; Mrs.
Holcombe, aye; Mr. Coulter, nay; Mr. Reis, aye; Mrs. Lloyd, aye; and Mr. Hofmann, nay. The
motion was approved.

b. Solar Panels – 613 Evening St. (Joanne Leussing) AR 85-15
Findings of Fact & Conclusions
Mrs. Bitar reviewed the following from the staff memo:
Background & Request:
This ranch style house was built in 1958 and is not a contributing structure in the Worthington
Historic District. The homeowner would like to add solar panels to the roof over the attached
garage.
Project Details:
1. The owner is proposing the addition of 9 solar panels to the east (front) side and 4 to the
west (rear) side of the attached garage roof at the south end of the house. The number of
panels is based on the generation of approximately 90% of the owner’s power usage. Tree
coverage and a vent prevent placement of more panels on the rear of the roof.
2. The panels would be black, and lay flat against the slope of the gray roof.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
In 2011, Sustainable Features were added as a review element in the Architectural Review District
to encourage sustainable design and building practices, while preserving the character and integrity
of the Architectural Review District. It is recommended to place solar panels in a location that
minimizes the visual impact as seen from the right-of-way and surrounding properties. Generally,
panels should be located on roofs in the following manner: the rear 50% of the roof of the main
building; the rear inside quadrant of the roof of a main building on a corner lot; or on accessory
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structures in the rear yard. On sloped roofs, place panels flush along the roof unless visibility is
decreased with other placement.
Staff Analysis:
This proposal is at odds with recommendations in the Design Guidelines to place panels in a
location that minimizes visual impact. At the same time, sustainable practices were meant to be
encouraged in the District. Not every property is in a position to have solar panels placed in a
location that minimizes visual impact, due to orientation, tree coverage, and building design.
Discussion:
Mr. Hunter asked if the applicant was present. Ms. Joanne Leussing stated her address is 613
Evening St., Worthington, Ohio, and along with Ms. Leussing was her contractor Ms. Sarah
Straley. Ms. Leussing said she has been involved with environmental issues for over twenty years,
and in view of global warming, she would like to use energy sources that do not involve burning
coal. Ms. Straley said she is representing Ecohouse Solar, the company that will be installing the
panels on Ms. Leussing’s home. Mr. Coulter said he likes solar panels and had just installed them
on an office building. He is aware of the amount of energy that can be created using them, but he
is conflicted with the panels facing Evening Street. Mr. Hofmann asked if the panels could be
installed on the west side of the home, maybe near the ridge. Ms. Leussing said she has a tree on
the west side of the house that creates too much shade. Mr. Coulter asked about the number of
panels. Ms. Straley said with proposing thirteen panels her client would be at a 90% offset.
Mr. Hunter said he is also conflicted about installing panels on this late 1950’s ranch style home,
but he complimented Ms. Leussing for choosing a friendlier environmental source of energy. Mrs.
Holcombe said she is concerned that even though this is not a historical home, this house will be
setting a precedent in the area with solar panels. Mr. Hunter wondered if the panels would look
better on a black roof, rather than the existing gray. Mr. Hofmann asked if an even number of
panels could be placed on the east side of the house and Ms. Straley said yes. Mr. Coulter noticed
from the picture there is a tree that will block some of the sun on the front of the garage. Ms.
Leussing said that tree is in bad condition and she would like to remove it. Mrs. Lloyd said she
wanted to make a comment in regards to setting a precedent. She believed there was an application
to install solar panels on the roof of a garage that faced E. Granville Rd. Mrs. Bitar said that garage
was set back further and separate from the house.
Mr. Myers said at the urging of Sustainable Worthington, specific language was added to the
Architectural Review Board statute to allow solar panels, and that was done to prompt the exact
conversation that was just had. Solar panels are now allowed within the district and they have to
be balanced with the remainder of the guidelines. This follows the law, but every installation has
to be on a case by case basis where you balance the design guidelines with the desire for more
solar panels.
Mr. Hunter asked if there was anyone present that wanted to speak either for or against this
application and one person came forward. Ms. Joanne Dole stated her address is 661 Evening St.,
Worthington, Ohio. Ms. Dole said she is Ms. Leussing’s neighbor and she is at the meeting in
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support of what her neighbor is doing and she is happy that she is taking the lead in the
neighborhood by installing solar panels. Mr. Allen Eiger of the same address stated he is also in
support of what his neighbor is doing, and feels it is a good precedent to set. Mrs. Holcombe said
she did not disagree, but said she would prefer the panels on the rear. Mr. Eiger said solar panels
should not be hidden on the back of a house, they should all be brought to the front and promoted
to help create a better environment for everyone.
Motion:
Mr. Sauer moved:
THAT THE REQUEST BY JOANNE LEUSSING FOR A CERTIFICATE OF
APPROPRIATENESS TO ADD SOLAR PANELS AT 613 EVENING ST., AS PER CASE
NO. AR 85-15, DRAWINGS NO. AR 85-15, DATED SEPTEMBER 17, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING WITH THE AMENDMENT
THAT THE NUMBER OF PANELS WILL BE ADJUSTED SO THAT THERE ARE TEN
PANELS ON THE EAST SIDE OF THE HOME.
Mr. Coulter seconded the motion. Mrs. Bitar called the roll. Mr. Hunter, nay; Mr. Sauer, aye;
Mrs. Holcombe, nay; Mr. Coulter, aye; Mr. Reis, aye; Mrs. Lloyd, aye; and Mr. Hofmann, aye.
The motion was approved.

c. Sign Lighting – 677 High St. (Denig Jewelers Inc.) AR 86-15
Findings of Fact & Conclusions
Mrs. Bitar reviewed the following from the staff memo:
Background & Request:
This building was originally constructed in the early part of the 1900’s as a commercial building,
and is a contributing structure in the Worthington Historic District. Denig Jewelers, the primary
tenant in the building, would like to add lighting for its existing wall sign above the storefront.
Project Details:
1. Placement of 4 black gooseneck lamps is proposed above the existing wall sign, spaced
evenly between the existing projection sign and light fixture in the middle, and the outsides
of the sign.
2. The electric would be directly behind the light fixtures, so no exposed conduit would be
installed.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
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Use traditional sign materials and lighting. Traditional sign types most appropriate for Old
Worthington include projecting, wall, awning and non-illuminated window signs. Painted wood,
or material that looks like painted wood, is the most appropriate material for projecting and wall
signs, with external lighting.
Recommendation:
Staff is recommending approval of this application. This type of external lighting is appropriate
for this location.
Discussion:
Mrs. Bitar indicated they are proposing replacement of the awning and painting the sign in the
same colors, which would be normal maintenance. Mr. Hunter asked if the applicant was present.
Mr. Scott Denig stated his address is 677 High St., Worthington, Ohio. Mr. Denig said he is trying
to keep the wattage down, and just add some subtle lighting without any glare. He had hope to
use only 2 fixtures, but tested the lighting and felt it was not enough. Mr. Hunter asked if Mr.
Denig planned to replace the awning with the same identical style and color and Mr. Denig said,
“Yes”. Mr. Sauer asked about the existing electrical boxes. Mr. Denig said he could also paint
the electrical box to match the brick. He plans to add some festive Christmas lights this year. Mr.
Hunter asked if there was anyone present that wanted to speak either for or against this application
and no one came forward.
Motion:
Mrs. Holcombe moved:
THAT THE REQUEST BY DENIG JEWELERS INC. FOR A CERTIFICATE OF
APPROPRIATENESS TO ADD LIGHTING FOR THE SIGN AT 677 HIGH ST., AS PER
CASE NO. AR 86-15, DRAWINGS NO. AR 86-15, DATED SEPTEMBER 22, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING.
Mr. Sauer seconded the motion. Mrs. Bitar called the roll. Mr. Hunter, aye; Mr. Sauer, aye; Mrs.
Holcombe, aye; Mr. Coulter, aye; Mr. Reis, aye; Mrs. Lloyd, aye; and Mr. Hofmann, aye. The
motion was approved.

d. Signs – 2163 W. Dublin-Granville Rd. (National Sign/Sbarro) AR 87-15
Findings of Fact & Conclusions
Mrs. Bitar reviewed the following from the staff memo:
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Background & Request:
Rotolo’s operated its restaurant in this space since 2003, expanding to add a seating area in 2013
in the suite to the west. Recently, the restaurant was purchased by Sbarro and signage was placed
on the building. This is a request for approval of the signage already in place.
Project Details:
1. The largest of the 3 signs is in the gable, where the 44 square foot Rotolo’s sign was located.
The Rotolo’s sign was externally illuminated with gooseneck lamps. The Sbarro sign is
about 37 square feet in area and internally illuminated. The name is red; the logo is a round
white circle with the name in black and a pizza in red and green; and there is a black oval
below the main name that has “DINE IN”, “CARRY OUT” AND “DELIVERY” in white.
2. The small sign bands above the storefronts have 7 ½” white vinyl letters reading “PIZZA”,
“STROMBOLI”, “SUBS” AND WINGS”.
3. Because the business has 3 wall mounted signs, a variance would be needed if they are all
kept.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
While the regulations permit a certain maximum square footage of signs for a business, try to
minimize the size and number of signs. Colors for signs should be chosen for compatibility with
the age, architecture and colors of the buildings they serve, whether placed on the ground or
mounted on the building.
Discussion:
Mr. Hunter asked if the applicant was present. Mr. Brian Thomas stated he is representing National
Sign Systems at 4200 Lyman Ct., Hilliard, Ohio. Mr. Thomas was accompanied by his co-worker
Mr. Derrick Reba, of 4200 Lyman Ct., Hilliard, Ohio. Mr. Hunter explained that Mr. Thomas
would need to take several messages back to his client. Mr. Hunter said first of all, Sbarro Pizza
has disrespected the City of Worthington with their conduct all the way through this. Mr. Hunter
asked Mr. Thomas how long ago he received the initial work order for this sign, and Mr. Thomas
said about two and a half weeks prior to the installation. Mr. Reba explained that National Sign
Systems was only involved in the making of the wall signs and vinyl lettering they did not make
the signs that have been placed in the windows. Mr. Hunter said he wanted the sign representatives
to take the message back to their client that he is very upset with the way that the City has been
disrespected. He said he will also not approve of the menu signs above the storefronts because
they are not necessary. Mr. Hunter continued to say that he probably would have voted in favor
of the wall sign if Sbarro would have complied with the normal process for signage approval. He
said due diligence is a normal part of any business, and Sbarro should have known they were
opening up a business within the Architectural Review District. He said Sbarro was contacted and
blatantly ignored the process for signage approval. Mr. Hunter said he would like to hear from
someone within the company that has decision making authority.
Mr. Sauer asked which signs National Sign Systems installed and Mr. Thomas said they installed
the Sbarro wall sign with the illuminated channel letters and the circled pizza slice, and the vinyl
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menu letters. Mr. Sauer asked Mr. Thomas when his company does business, do they understand
the regulations of the community they are going to be working in. Mr. Thomas said “Yes, they
work in communities all over the country.” Mr. Sauer asked the sign representatives why they
ignored the City’s regulations. Mr. Thomas replied he was not aware of the regulations within the
community because they were out of town when they received the job. As soon as they became
aware of the regulations he applied to come before the Board. Mr. Hofmann asked why they
continued to install the sign even though they were aware of the regulations of the Architectural
Review District. Mr. Thomas said they had to install the sign in order to receive a paycheck, and
this will be a learning lesson for them. Mr. Sauer asked if the white pizza slice sign is internally
illuminated and Mr. Thomas said, “Yes, the sign is a diffused white.” Mr. Sauer said the Board
normally does not typically allow illuminated signs like that. Mr. Hoffman asked if the red letters
glow also and Mr. Thomas said, “Yes.”
Mr. Reis asked Mrs. Bitar what kind of recourse was available to make the store remove the
window and vinyl menu lettering. Mrs. Bitar replied the illuminated window signs do not make
Code requirements and must be removed. She also said the City can take enforcement action to
make the store remove the banners and eliminate the lighting of the window signs. Mr. Coulter
said the grand opening banner also needs to be removed. Mr. Hofmann said he agrees the
illumination of the white pizza slice sign should be turned off, and felt the vinyl letters above the
storefronts should be removed. Mr. Hunter explained he would like to see a representative from
Sbarro come back to the Board and answer some of their questions. Mr. Hunter asked if there was
anyone present that wanted to speak either for or against this application and no one came forward.
Motion:
Mr. Coulter moved:
THAT THE REQUEST BY NATIONAL SIGN FOR A CERTIFICATE OF
APPROPRIATENESS TO RETAIN SIGNAGE AT 2163 W. DUBLIN-GRANVILLE RD.,
AS PER CASE NO. AR 87-15, DRAWINGS NO. AR 87-15, DATED SEPTEMBER 22, 2015,
BE APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING WITH THE FOLLOWING
AMENDMENT:
•
•
•
•
•

Window signs are to be removed immediately;
Grand opening sign is to be removed immediately;
The menu signs above the two doors are to be removed immediately;
The white pie slice sign can remain but the illumination is to be turned off;
Repainting of the gable is to be done as soon as possible to cover where the old signs were.

Mr. Reis said he would like to add a friendly amendment that the word “immediately” in the motion
means “tomorrow”, Friday, October 9th, 2015.
Mr. Thomas said he would like to request the motion be tabled based upon the Board’s decision
to not allow the illumination of the pizza slice. Mr. Sauer mentioned if the Board tables the motion
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then nothing will be done. Mr. Thomas said he would make sure that everything the Board has
requested to be taken down will be taken down tomorrow morning. Mr. Sauer asked if that would
mean the pizza slice would stay illuminated and Mr. Thomas said “Yes, because he does not have
the authority to make that level of a decision, but he could turn off the illumination until the next
Board meeting”. Mr. Hofmann explained that when Mr. Thomas and whatever representative
came with him, the Board will still not allow the pizza slice to be illuminated, so he recommended
that Mr. Thomas go forward with the motion for approval. Board members did not make a motion
to table. Mr. Hunter asked if there was second to the original motion and Mr. Sauer seconded the
motion. Mrs. Bitar called the roll. Mr. Hunter, nay; Mr. Sauer, aye; Mrs. Holcombe, aye; Mr.
Coulter, aye; Mr. Reis, aye; Mrs. Lloyd, aye; and Mr. Hofmann, aye. The motion was approved.

e. Windows – 54 W. Short St. (K.D. Yoder & Associates/Miesle) AR 88-15
Findings of fact & Conclusions
Mrs. Bitar reviewed the following from the staff memo:
Background & Request:
This house was built in the early 1900’s and is a two-story Homestead style house. The new
owners would like to replace the windows.
Project Details:
1. The plan for most of the windows is to replace only the sashes, with the framing and trim
to remain. The new sashes would be clad wood with simulated divided light to match the
patterns that currently exist on the home. The color is proposed to be Wineberry.
2. The addition of simulated divided light is proposed for the third floor windows.
3. A casement window on the west side of the house would be replaced with a double hung
to match the other windows.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
The Worthington Design Guidelines recommend if historic windows are too deteriorated to repair
cost-effectively and replacement is justified, the preferred option is an in-kind replacement in the
same material and design. New windows made of substitute materials such as clad wood can be
acceptable if they provide a reasonably good match for the windows being replaced. Be sure that
window designs are appropriate for the style or time period of the house. Avoid use of
inappropriate window designs. Avoid enlarging or downsizing window openings to accommodate
stock sizes of replacements. Also avoid permanent blocking in of windows.
Compatibility of design and materials, exterior detail and relationships, and window treatment are
standards of review in the Architectural District ordinance.
Recommendation:
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Staff is recommending approval of the application. The proposed replacement sashes would be a
good match for the existing.

Discussion:
Mr. Hunter asked if the applicant was present. Mr. Donald Miesle stated he is the new owner of
the home at 54 Short St., Worthington, Ohio, and along with Mr. Miesle was his contractor, Mr.
Jeff Welch, of 3500 Millican Ct. Mr. Miesle said he can only currently open four windows in his
house, which is very disappointing right now with the weather being so nice. He would like to
replace the windows with double pane windows so he can open and close the windows and have
the windows insulated from extreme hot and cold temperatures. Mr. Miesle pointed to a window
in the back of the house that is one of the original windows and he wants the new windows to
match the window that is in the back of the house. They would like to add the red to the windows
to help highlight the architecture of the house. Mr. Coulter asked why there is an awning over the
back window, and Mr. Miesle said he did not know, the previous home owner installed the awning.
Mr. Hunter said the installation of that may have predated the beginning of the Architectural
Review Board. Mr. Hunter asked if there was anyone present that wanted to speak either for or
against this application and no one came forward.
Motion:
Mr. Reis moved:
THAT THE REQUEST BY K.D. YODER & ASSOCIATES FOR A CERTIFICATE OF
APPROPRIATENESS TO REPLACE THE WINDOWS AT 54 SHORT ST., AS PER CASE
NO. AR 88-15, DRAWINGS NO. AR 88-15, DATED SEPTEMBER 23, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING AS AMENDED THAT THE
AWNINGS CAN BE REMOVED, AND THE THIRD FLOOR WINDOWS CAN BE FOUR
OVER FOUR.
Mr. Hofmann seconded the motion. Mrs. Bitar called the roll. Mr. Hunter, aye; Mr. Sauer, aye;
Mrs. Holcombe, aye; Mr. Coulter, aye; Mr. Reis, aye; Mrs. Lloyd, aye; and Mr. Hofmann, aye.
The motion was approved.

f. Signs – 693 ½ High St. (Lesley Cross) AR 89-15
Findings of Fact & Conclusions
Mrs. Bitar reviewed the following from the staff memo:

Page 10 of 16
ARB/MPC Meeting October 8, 2015
Minutes

Background & Request:
This commercial building was constructed in the early 20th century and has had mainly retail on
the first floor, with a mix of personal services and office on the second floor. The upstairs space
at 693 ½ has housed a number of users, each of whom has had signage at the first floor level. This
is a request for a new wall sign near the north entrance, and a projection sign near the west entrance
to the second floor.
Project Details:
1. The 10” x 22” wall sign is proposed east of the blue door next to the Wren House. The
sign would be constructed of sandblasted HDU, and would identify the business name,
“Bridges Counseling of Worthington”, and logo. The proposed sign would be painted
white, black and teal.
2. On the west side of the building near a second access leading to the second floor, a 12” x
24” projection sign is proposed that would be suspended from a scroll bracket. The sign
design would match the wall sign.
Land Use Plans:
Worthington Design Guidelines and Architectural District Ordinance
The Worthington Design Guidelines and Architectural District Ordinance recommend signs be
efficient and compatible with the age and architecture of the building. Use of traditional sign
materials such as painted wood, or material that looks like painted wood, is the most appropriate
material for projecting and wall signs.
Recommendation:
Staff is recommending approval of the proposed signs. The material will look like wood, and be
in character with the building and Old Worthington.
Discussion:
Mr. Hunter asked if the applicant was present. Mrs. Leslie Cross stated her address is 494 Mid
Dr., Worthington, Ohio. Mrs. Cross said the blue door which is located next to the Wren House,
goes to a general stairwell which leads to office space. Most of her clients park around the back
and they have a difficult time trying to find her office. She wants to differentiate her office from
the Wren House, and the signage will help with that. Board members had no questions or concerns.
Mr. Hunter asked if there was anyone present that wanted to speak either for or against this
application and no one came forward.
Motion:
Mr. Sauer moved:
THAT THE REQUEST BY LESLEY CROSS FOR A CERTIFICATE OF
APPROPRIATENESS TO INSTALL TWO SIGNS AT 693 ½ HIGH ST., AS PER CASE
NO. AR 89-15, DRAWINGS NO. AR 89-15, DATED SEPTEMBER 24, 2015, BE
APPROVED BASED ON THE FINDINGS OF FACT AND CONCLUSIONS IN THE
STAFF MEMO AND PRESENTED AT THE MEETING.
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Mr. Reis seconded the motion. Mrs. Bitar called roll. Mr. Hunter, aye; Mr. Sauer, aye; Mrs.
Holcombe, aye; Mr. Coulter, aye; Mr. Reis, aye; Mrs. Lloyd, aye; and Mr. Hofmann, aye. The
motion was approved.
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C. Municipal Planning Commission
1. Amendment to Development Plan
a. New Office Building – 6767 Huntley Rd. (Carney Ranker Architects/Atlas Industrial
Contractors LLC) ADP 07-15
Mrs. Bitar said the applicant has requested this matter be tabled. Mr. Sauer moved to table this
application and Mr. Reis seconded the motion. All Board members voted, “Aye.” The motion
was tabled.

2. Subdivision
a. Preliminary Plat – 918 High St. (Plank Law Firm/MK&K Realty Inc) SUB 03-15
Findings of Fact & Conclusions
Mrs. Bitar reviewed the following from the staff memo:
Background & Request:
The applicant has requested Preliminary Plat approval to allow the part of the property that is
occupied by CVS to be separated from the rest of the property. Also, two additional parcels at the
east end of the site that house parking would be combined with the southern resultant parcel. The
total area of the 3 parcels is 1.865 acres; the resultant lots would be 0.844 acres and 1.021 acres.
The split would allow the property owner to potentially sell or develop the vacant lot, and separate
the property taxes.
The parcels are zoned C-2 (Community Shopping Center) and were subject to Development Plan
approval for any development on the site. A new plan would be needed for any change to the
original development on the site. The entire site would remain in the Architectural Review
District.
Zoning Requirements:
Lot Width
Lot Area
Front Setback
Rear Setback
Minimum Width
Each Side Yard
Maximum % of Lot
Coverage

C-2 Zoning
150’
1-acre
50’
40’
40’

North Lot
252’ & 145.54’
0.844 acres
Established
>40’
0’

South Lot
176.69’
1.021 acres
50’
40’
40’

25%

35.4%

25%
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Variances:
1. Parking: After the subdivision, Lot 1 would have 39 regular parking spaces and 4
handicap spaces for a total of 43 parking spaces; 57 spaces would be required. Perpetual
easements are in place for ingress and egress on the adjacent parcels.
2. Lot Coverage: The CVS building on Lot 1 is 13,013 square feet and the overall square
footage for Lot 1 is approximately 36,764.64 square feet for total coverage of 35.4%.
3. Side Yard Set Back: 0’ for the CVS building being directly against the proposed
property line. The southern wall would be required to be fire rated to meet the Building
Code, which is reportedly the case.
4. Acreage: Lot 1 is 0.844 acres; 1 acre is the required minimum.
Land Use Plan:
Worthington Comprehensive Plan
At this intersection, the preferred traditional urban design principals — moving the buildings
forward to the sidewalk, placing the parking to the rear (screened by the building), and creating an
inviting streetscape with an attractive two-story building façade would apply.
Recommendations:
Staff is recommending approval of the application. Because the north portion of the site is fully
developed, it should not matter if the rest of the site is on a separate parcel.
Discussion:
Mr. Hunter asked if the applicant was present. Mr. Sauer asked why the applicant is proposing the
property line where it is shown. Mrs. Bitar explained that is where the lease line is with CVS. Mr.
Hunter asked where the Urgent Care Center parks. Mrs. Bitar explained the Urgent Care Center
has a parking easement to park on the parcels to the rear. She said a new agreement would need
to be approved by the Board of Zoning Appeals with the lot split. Mr. Coulter asked if a letter has
been received by CVS saying they are in agreement with what is going on. Mrs. Bitar said no, she
has not received any correspondence from CVS. Mr. Coulter asked if the applicant was present.
Mr. Donald Plank said he is representing his client, the applicant, MK&K Realty. Mr. Plank said
they took a look at the size of the lots in the neighborhood. His clients parcel is 1.856 acres. When
they split up the parcel one side will still exceed one acre, and the other parcel will be .844 of an
acre. Mr. Plank said when you take a look at the other parcels in the area, the smaller parcel will
still be larger than most of the parcels in the area. He said the reason for the subdivision is to
resolve discussions with CVS regarding taxes.
Mr. Hunter said he is aware that CVS had many items in their lease agreement that would prevent
MK&K from doing things that should have been considered very appropriate. Mr. Hunter said he
understands those items are part of the lease agreement and not deed restrictions. Mr. Plank said
the lease agreement will not be affected by the subdivision of the parcel. CVS has a strong hold
position as to who the tenants can be and what the parcel can be used for even though the land will
be subdivided. Mr. Coulter asked if the lease agreement would still be in affect if the land was
sold and Mr. Plank said yes. Mr. Sauer asked who asked to have the lot split. Mr. Plank said the
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property owner has requested to have the lot subdivided. Mr. Sauer asked why someone would
want to establish a property line knowing that elements of the building extend into your neighbor’s
property. Mr. Plank said the building elements extend over the lease line anyhow, so typically you
just get easements for those encroachments. He said this is common in urban development. There
is already a parking lot agreement to access the lot. Mr. Plank said nothing is really changing
about using the parking lot, or the ability to have access to it, this is just a lot split issue that creates
two separate tax parcels.
Mr. Coulter said he is not opposed to the lot split, but he would be more comfortable seeing a letter
from CVS saying they are aware and understand what is going on and are supportive of the lot
split. Mr. Plank said there is a provision within the lease that will require him to do that, and he
will provide that authority in the near future. Mr. Brown said there is a recorded document on the
Franklin County Recorder’s website that outlines ingress and egress. Mr. Coulter said he just
wants to make sure that CVS is well informed, as of Oct. 9th, 2015, with what MK&K is wanting
to do. Mrs. Bitar explained she had heard previously that subdividing the property was part of the
original lease. Mr. Plank said this will allow the County Auditor to come in, value the CVS
property by itself, which will probably be an increased value, and they will not have to argue over
the value of the vacant land. Mr. Hunter asked if there was anyone present that wanted to speak
either for or against this application and no one came forward.
Motion:
Mr. Reis moved:
THAT THE REQUEST BY PLANK LAW FIRM FOR APPROVAL OF A PRELIMINARY
PLAT TO RE-SUBDIVIDE THE PARCELS AT 918 HIGH ST. AS PER CASE NO. SUB
03-15, DRAWINGS NO. SUB 03-15, DATED SEPTEMBER 1, 2015, WITH THE
AMENDMENT THAT A LETTER WILL BE PROVIDED BY CVS STATING THEY
TAKE NO EXCEPTIONS TO THE SUBDIVISION, BE APPROVED BASED ON THE
FINDINGS OF FACT AND CONCLUSIONS IN THE STAFF MEMO AND PRESENTED
AT THE MEETING.
Mr. Sauer seconded the motion. Mrs. Bitar called the roll. Mr. Hunter, aye; Mr. Sauer, aye; Mrs.
Holcombe, aye; Mr. Coulter, aye; and Mr. Reis, aye. The motion was approved.

D. Other
Mr. Hunter asked if there was any other business to discuss. Mr. Brown asked the Board members
if they had any issues setting up their new City email addresses. A few of the Board members still
need to set up their email addresses. Mr. Brown said by the 1st week of November, Board members
need to start using their city email addresses, because the City email addresses will be posted on
the City’s website.
Mr. Coulter asked when Fresh Thyme was going to change out the lights and Mr. Brown said they
are still working with them to have everything finished within thirty days. Fresh Thyme is looking
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at the storm water for the site, dealing with water quality and quantity. Mr. Brown said once
received, he will forward that information to the City’s Engineer, Mr. Bill Watterson, and the
City’s consultants for review.

E. Adjournment
Mr. Hofmann moved to adjourn the meeting at 9:00 p.m. and Mrs. Holcombe seconded the motion.
All Board members voted, “Aye”. The meeting was adjourned.
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MEMORANDUM
TO:

Matthew H. Greeson, City Manager

FROM:

R. Lee Brown, Director

DATE:

November 5, 2015

SUBJECT:
Ordinance to Amend Code - Chapter 1181 – Wilson Bridge Corridor (AZP 05-15)
______________________________________________________________________________
Background & Purpose:
Chapter 1181 Wilson Bridge Corridor (WBC) is proposed for consideration to be added to the
Codified Ordinances to implement the findings of the Wilson Bridge Road Corridor Study.
Adopted in 2011, the Study makes recommendations for the Wilson Bridge Road corridor from the
Olentangy River to the west to the Railroad Crossing to the east. The Study recommends the need to
promote the redevelopment of the Wilson Bridge Road Corridor into a mixed use area that will
generate new economic growth within the City. These requirements are intended to foster
development that strengthens land use and economic value; encourage a mix of uses; enhance
livability of the area; to augment pedestrian and bicycle connections; and to promote construction of
high-quality buildings and public spaces that create and sustain long-term economic vitality.
District Boundaries:
The Wilson Bridge Corridor (WBC) includes all parcels with access from Wilson Bridge Road and
Old Wilson Bridge Road, between the Olentangy River to the west, and the railroad to the east. The
WBC also includes the parcels adjacent to North High Street, from I-270 to Caren and Highland
Avenues, but excludes any parcels owned by the City that are used for parkland purposes. Several of
these properties are also located in the Architectural Review District, in the event of a conflict
between standards, the more restrictive standards shall apply. (Please attached maps)
Wilson Bridge Corridor Zoning Layout:
Chapter 1181
1. Purpose
2. District Boundaries
3. Definitions
4. General Provisions
5. Development Standards
6. Establishment of Wilson Bridge Corridor Zoning Districts
a. WBC-1 – Medium Density Residential
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b. WBC-2 – Professional Office
c. WBC-3 – Mixed Use
d. WBC-4 – Office
e. WBC-5 – Office/High Density Residential
7. Procedures for Review
Chapter 1141.01 Division into Districts
• Open Areas, Residential Districts, Commercial Districts, Industrial Districts and Wilson
Bridge Corridor Districts
Chapter 1141.06 Wilson Bridge Corridor Districts
Chapter 1107.01 Variations to Council Action
Description of Zoning Districts:

“WBC-1” Medium Density Residential: An area along the WBC that allows for medium density
residential housing, offering a variety of housing styles and pricing options that complement the
residential and architectural patterns and styles in the City.
(1) Permitted Uses: Multi-family dwellings, Home Occupations, Public uses, Essential
services and Accessory uses.
(2)

Maximum Building Height: Three stories except buildings on the south side of Wilson
Bridge Road between Westview Drive and McCord Park should be limited to 2 ½ stories
and 30’.

(3)

Density: The maximum number of dwelling units allowed per acre for development within
the WBD-1 shall be 14, with a desired number between 10 and 14 dwelling units.

“WBC-2” Professional Office: Areas to promote small to medium sized office uses. A variety
of office types and styles are encouraged to promote flexibility and adaptability.
(1) Permitted Uses: Office uses, Essential services and Accessory uses.
(2)

Conditional Use: Public uses and Semi-public uses.

(3)

Maximum Building Height: 3 stories, except buildings on the south side of Wilson Bridge
Road between Westview Drive and McCord Park should be limited to 2 ½ stories and 35’.

“WBC-3” Mixed Use: An area along the WBC that allows for a mix of retail and office uses
both vertically and horizontally. Retail uses are encouraged for the first floor of multi-floor
developments. Pedestrian facilities and public spaces are encouraged. Some residential uses
may be incorporated in this area.
(1) Permitted Uses: Uses listed in Chapter 1147 of the Codified Ordinances as permitted uses
in the following districts: “C-1” Neighborhood Commercial, “C-2” Community Shopping
Center, and “C-3” Institutions and Offices.
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(2)

Conditional Uses: Residential Uses, Hotels, Motels, Drive-in Commercial Uses, and
Breweries, Distilleries and Wineries.

(3)

Maximum Building Height: 4 stories for properties south of Wilson Bridge Rd; 5 stories
for properties north of Wilson Bridge Rd.

“WBC-4” Office: Areas along the WBC that allows for large-scale office development and
redevelopment, with such product offering prominent freeway visibility and serving local,
regional and national tenants.
(1) Permitted Uses: Office uses, Animal Hospitals, Essential services and Accessory uses.
(2)

Conditional Uses: Hotel, Public uses and Semi-public uses.

(3)

Maximum Building Height: 6 stories except buildings abutting the Wilson Bridge Rd.
right-of-way should be limited to 3 stories.

“WBC-5” Office/High Density Residential: An area of high density office development either
as a single use or as a use mixed with multi-family housing. The residential use includes a
variety of high density multi-family housing such as condominiums, apartments and townhomes.
(1) Permitted Uses: Permitted uses within the WBC-4 Office District.
(2)

Conditional Uses: Multi-family uses as part of the office building structure. No detached
multi-family structures are permitted.

(3)

Maximum Building Height: 6 stories.

(4)

Density: The maximum number of dwelling units allowed per acre for development within
the WBC-5 District shall be 20.

Recommendations:
Staff is recommending approval of the proposed amendment to Code. Staff believes it further
implements the Wilson Bridge Road Corridor Study. The proposed amendment to Code also
complements the Wilson Bridge Corridor enhancement projects planned for the corridor.
The Wilson Bridge Road Corridor Steering Committee recommended approval.
On September 24, 2015 the Municipal Planning Commission reviewed and recommended approval
to City Council on an Ordinance to Amend the Codified Ordinances of the City of Worthington
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Existing Zoning
F-1

S-1

R-10

AR-4.5

AR-3
C-2
C-3
C-4
I-1

Proposed Rezoning Area

Proposed Zoning

WBC-1 - Medium Density Residential
WBC-2 - Professional Office
WBC-3 - Mixed Use
WBC-4 - Office

WBC-5 - Office/High Density Residential

Proposed Zoning

WBC-1 - Medium Density Residential
WBC-2 - Professional Office
WBC-3 - Mixed Use
WBC-4 - Office

WBC-5 - Office/High Density Residential

APZ 05-2015
CHAPTER 1181
Wilson Bridge Corridor
October 28, 2015 Draft

1181.01 PURPOSE
The purpose of this Chapter is to facilitate implementation of the Wilson Bridge Road
Corridor Study (Res. 18-2011), which promotes the redevelopment of the Wilson Bridge Road
Corridor into a mixed use area that will generate new economic growth within the City. These
requirements are intended to foster development that strengthens land use and economic value;
to encourage a mix of uses; to enhance the livability of the area; to augment pedestrian and
bicycle connections; and to promote construction of high-quality buildings and public spaces that
help create and sustain long-term economic vitality.
1181.02 DISTRICT BOUNDARIES
There is hereby created the Wilson Bridge Corridor (WBC) which shall include all
parcels with access from Wilson Bridge Road and Old Wilson Bridge Road, between the
Olentangy River to the west, and the railroad to the east. The WBC shall also include properties
adjacent to N. High St., from I-270 to Caren and Highland Avenues, but shall exclude any
parcels owned by the City that are used for parkland purposes. Properties currently in the
Architectural Review District shall also be subject to the provisions in Chapter 1177. In the
event of conflict between the standards of the Architectural Review District and the standards of
the WBC, the more restrictive standards shall apply.
1181.03 DEFINITIONS.
The definitions in Section 1101.01 and Chapter 1123 of the Planning and Zoning Code
shall apply to those terms used in this chapter, with the addition of the following terms. All
defined terms are capitalized.
(a) “Building Frontage” means the line of that face of the building nearest the front line
of the lot.
(b) “Impervious Surface” means a hard surface area that prevents or substantially
impedes the natural infiltration of water into the underlying soil, resulting in an increased volume
or velocity of surface water runoff.
(c) “Parapet” means a low wall barrier at the edge of a roof or structure which may serve
to prevent falls over the edge or serve as a stylistic feature.
(d) “Setback” means the minimum distance from a property line to where a Building may
be built.
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(e) “Setback Area” means the area between the property line and required Setback.
1181.04 GENERAL PROVISIONS
(a) Ordinary repair or maintenance and interior alterations not in conflict with the
provisions herein are exempt.
(b) The following improvements shall subject property to the provisions herein:
(1) Construction of a new building;
(2) Expansion of a building's gross floor area based on the following:
A. If the expansion area is less than 25% of the existing building’s area at the
date of adoption of this Chapter, only the expansion area shall comply with
this Chapter;
B. If the expansion area is 25% or more of the existing building’s area, the entire
building shall comply with this Chapter;
(3) Construction or expansion of parking facilities;
(4) Addition of landscaping, exterior lighting, fencing, or other accessory structures;
and
(5) Construction and installation of signage.
(c) Proposals that address changes to existing conditions shall be subject to the
provisions herein to the extent they can reasonably be applied.
(d) Redevelopment and/or change of use proposals in the WBC shall be a minimum of 3
acres of land and 200’ of frontage along the Right-of-Way.
(e) The owner of a tract of land proposing improvements that are subject to the
provisions in Subsection (b) shall submit an application for review to the Director of Planning
and Building in accordance with Section 1181.07.
1181.05 DEVELOPMENT STANDARDS
(a) Site Layout.
(1) Setbacks. Buildings and parking should be set back to provide a buffer between
the sidewalk and building, with some variations in the Building Setback Line
encouraged throughout the WBC.
A. Buildings 50,000 square feet in area or less shall be located between 5’ and
20’ from adjacent Right-of-Way Lines. Buildings greater than 50,000 square
feet in area shall be located at least 20’ from adjacent Right-of-Way lines.
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B. Buildings on properties abutting properties in “R” districts shall not be located
closer than 50’ to the property line. Parking facilities and access drives on
properties abutting properties in “R” districts shall not be located closer than
25’ to the property line.
C. Setback areas in front of retail uses shall be primarily hardscaped, and may be
used for outdoor dining and other commercial activities. Residential units
with individual entries may include landscaping, walkways, porches, raised
planters, walls and fences.
(2) Right-of-Way Dedication. Dedication of Right-of-Way may be required to
accommodate public improvements.
(3) Screening. All development on parcels abutting properties in “R” districts shall be
permanently screened in the setback area with the combination of a solid wall or
fence and landscape screening. The wall or fence shall be at least 6’ in height and
maintained in good condition without any advertising thereon. Supporting
members for walls or fences shall be installed so as not to be visible from any
other property which adjoins or faces the fences or walls. This shall not apply to
walls or fences with vertical supporting members designed to be identical in
appearance on both sides.
Landscape screening shall consist of one of the following options at a minimum:
A. One large evergreen tree with an ultimate height of 40’ or greater for every 20
linear feet, plus one medium evergreen tree with an ultimate height of 20’ to
40’ for every 10 linear feet. Evergreen trees shall be at least 6’ in height at the
time of planting. Shrubs and ornamental grasses shall be incorporated into the
setback area as to complement the tree plantings. A minimum of one shrub or
ornamental grass, at least 24” in height, shall be provided for every 5 linear
feet. Shrubs and grasses may be planted in clusters and do not need to be
evenly spaced.
B. One large deciduous tree with an ultimate height of 50’ or greater for every 25
linear feet, plus one medium deciduous tree with an ultimate height of 20’ to
40’ for every 15 linear feet. Shrubs and ornamental grasses shall be
incorporated into the setback area as to complement the tree plantings. A
minimum of one shrub or ornamental grass, at least 24” in height, shall be
provided for every 5 linear feet. Shrubs and grasses may be planted in
clusters and do not need to be evenly spaced.
(4) Equipment. Exterior service, utility, trash, and mechanical equipment shall be
located to the rear of buildings if possible and screened from view with a wall,
fence or landscaping. Such equipment shall be completely screened from view.
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Materials shall be consistent with those used in the building and/or site.
Equipment located on buildings shall match the color of the building.
(5) Tract Coverage. A maximum of 50% of the property shall be covered with
impervious surfaces.
(6) Pedestrian Access. Sidewalks, Recreation Paths or a combination of both, with a
minimum width of 5’ shall be provided along all Rights-of-Way. A pedestrian
walkway with a minimum width of 5’ shall be provided from the public sidewalk
to primary building entrances, and from parking lots to building entrances.
(7) Drive-in Commercial Uses. Drive-in Commercial Uses shall be oriented so that
the drive through is not between the primary street frontage and the building.
(b) Buildings. Building design should enhance the character of the WBC. A diversity of
architectural styles is encouraged to provide visual interest and add to the overall appeal of the
corridor.
(1) Design.
A. A principal building shall be oriented parallel to Wilson Bridge Road, or as
parallel as the site permits, and should have an operational entry facing the
street.
B. The height of a building shall be a minimum of 18’ for flat roof buildings
measured to the top of the parapet, or 12’ for pitched roof buildings measured
to the eave. Maximum building height shall be per Section 1181.06 of the
Code. Building Frontage that exceeds a width of 50’ shall incorporate
articulation and offset of the wall plane to prevent a large span of blank wall
and add interest to the facade.
C. Roof-mounted mechanical equipment shall be screened from view on all four
sides to the height of the equipment. The materials used in screening must be
architecturally compatible with the rooftop and the aesthetic character of the
building.

D. Extensive blank walls that detract from the experience and appearance of an
active streetscape should be avoided.
E. Details and materials shall be varied horizontally to provide scale and threedimensional qualities to the building.
F. Entrances shall be well-marked to cue access and use, with public entrances to
a building enhanced through compatible architectural or graphic treatment.
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G. When designing for different uses, an identifiable break between the

building’s ground floors and upper floors shall be provided. This break may
include a change in material, change in fenestration pattern or similar means.
H. Where appropriate, shade and shadow created by reveals, surface changes,

overhangs and sunshades to provide sustainable benefits and visual interest
should be used.
(2) Materials.
A. Any new building or redevelopment of a building façade should include, at a
minimum, 40% of materials consisting of full set clay bricks, stone, cultured
stone, wood or fiber cement board siding. Samples must be provided.
B. Long-lived and sustainable materials should be used.
C. The material palette should provide variety and reinforce massing and changes
in the horizontal or vertical plane.
D. Especially durable materials on ground floor façades should be used.
E. Generally, exterior insulation finishing systems (EIFS), are not preferred
material types.
F. A variety of textures that bear a direct relationship to the building’s massing
and structural elements to provide visual variety and depth should be
provided.
G. The color palette shall be designed to reinforce building identity and
complement changes in the horizontal or vertical plane.
(3) Windows and Doors.
A. Ground-floor window and door glazing shall be transparent and nonreflective. Above the ground floor, both curtain wall and window/door glazing
shall have the minimum reflectivity needed to achieve energy efficiency
standards. Non-reflective coating or tints are preferred.
B. Walls adjacent to the primary building frontage, shall have the pattern of
window glass continued from the primary building frontage a minimum
distance of 10’.
C. Windows and doors shall be recessed from the exterior building wall, except
where inappropriate to the building’s architectural style.
D. For a primary building frontage of a commercial use, a minimum of 30% of
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the area between the height of 2’ and 10’ above grade shall be in clear
window glass that permits a full, unobstructed view of the interior to a depth
of at least 4’.
(c) Landscaping. There shall be landscaping that complements other site features and
creates relief from buildings, parking areas and other man-made elements.
(1) Natural Features: Natural Features shall not be removed, damaged, altered or
destroyed without approval per the procedures in Section 1181.07. All healthy trees
6” caliper or larger shall be retained, or replaced with total tree trunk equal in
diameter to the removed tree, and this shall be documented as part of an approved
Natural Features preservation plan and/or landscape plan.
In the event the
Municipal Planning Commission determines that full replacement would result in
the unreasonable crowding of trees upon the Lot, or that such replacement is not
feasible given site conditions, a fee of $450.00 per caliper inch of trees lost and not
replaced on such property shall be paid in cash to the City for deposit in the Special
Parks Fund. Such deposits shall be used for reforestation on public property.
(2) Drought tolerant, salt tolerant, non-invasive, low maintenance trees and shrubs
should be utilized.
(3) Deciduous trees shall be a minimum of 2” caliper at the time of installation;
evergreen trees shall be a minimum of 6’ in height at the time of installation; and
shrubs shall be a minimum of 24” in height at the time of installation.
(4) Street trees shall be provided.
(5) Parking lot landscaping shall be required per the provisions in Chapter 1171.
(6) Seasonal plantings should be incorporated into the landscape plan.
(7) The approved landscape plan must be maintained across the life of the
development.
(d) Lighting. All exterior lighting shall be integrated with the building design and site
and shall contribute to the night-time experience, including façade lighting, sign and display
window illumination, landscape, parking lot, and streetscape lighting.
(1) The average illumination level shall not exceed 3 footcandles. The light level
along a property line shall not exceed 0 footcandles.
(2) The height of parking lot lighting shall not exceed 15’ above grade and shall
direct light downward. Parking lot lighting shall be accomplished from poles
within the lot, and not building-mounted lights.
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(3) For pedestrian walkways, decorative low light level fixtures shall be used and the
height of the fixture shall not exceed 12’ above grade.
(4) Security lighting shall be full cut-off type fixtures, shielded and aimed so that
illumination is directed to the designated areas with the lowest possible
illumination level to effectively allow surveillance.
(e) Signs.
(1) General
A. All new signs, including sign face replacement, shall be subject to the
provisions herein.
B. The provisions in Chapter 1170 shall apply to all signs in the WBC unless
otherwise stated in this section.
C. Exterior lighting fixtures are the preferred source of illumination.
(2) Freestanding Signs
A. There shall be no more than one freestanding sign on parcels less than 2 acres
in size, and no more than two freestanding signs on parcels 2 acres in size or
greater.
B. Freestanding signs shall be monument style and no part of any freestanding
sign shall exceed an above-grade height of 10‘. Sign area shall not exceed 50
square feet per side, excluding the sign base. The sign base shall be integral to
the overall sign design and complement the design of the building and
landscape.
C. Freestanding signs may include the names of up to eight tenants of that parcel.
D. Light sources shall be screened from motorist view.
(3) Wall-mounted Signs
A. Each business occupying 25% or more of a building may have one wall sign
and one projection sign. Wall-mounted signs shall not exceed 40 square feet
in area, and projection signs shall not exceed 12 square feet in area per side.
B. Businesses occupying 25% or more of a building on a parcel abutting more
than one Right-of-Way may have a wall sign facing each Right-of-Way.
C. Businesses occupying 25% or more of a building abutting the I-270 Right-ofWay may have a wall sign facing each Right-of-Way. Such signs may have a
non-illuminated background up to 200 square feet in area. The graphic
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portion of such signs shall not exceed 100 square feet in area.
D. Wall-mounted and projection signs shall be designed appropriately for the
building, and shall not be constructed as cabinet box signs or have exposed
raceways.
(f) Parking.
(1) Design. Surface parking shall be located to the rear or side of the buildings on the
site. If parking is located on the side of the building, parking shall not exceed 2
rows of parking with a drive aisle between, shall not exceed 60’ of street frontage,
shall be located no closer to the Right-of-Way than the building, and shall be
screened from view from the Right-of-Way.
(2) Non-residential Uses. Parking shall be adequate to serve the proposed uses, but
shall in no case exceed 120% of the parking requirement in Section 1171.01.
(3) Residential Uses. There shall not be less than one parking space per Dwelling
Unit.
(4) Bicycle Parking. Bicycle parking should be provided and adequate to serve the
proposed uses.
(5) Structured Parking. Structured parking shall be permitted and encouraged within
the WBC, and shall meet all other standards as outlined in this chapter.
(g) Public Spaces. A minimum of one Public Space Amenity as approved by the
Municipal Planning Commission shall be required for every 5,000 square feet of gross floor area
of multi-family dwellings, commercial or industrial space that is new in the WBC. Public Space
Amenities are elements that directly affect the quality and character of the public domain such
as:
(1) An accessible plaza or courtyard designed for public use with a minimum area of
250 square feet;
(2) Sitting space (e.g. dining area, benches, or ledges) which is a minimum of 16
inches in height and 48 inches in width;
(3) Public art;
(4) Decorative planters;
(5) Bicycle racks;
(6) Permanent fountains or other Water Features;
(7) Decorative waste receptacles;
(8) Decorative pedestrian lighting; and
(9) Other items approved by the Municipal Planning Commission.
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1181.06 ESTABLISHMENT OF WILSON BRIDGE CORRIDOR ZONING
DISTRICTS
The following zoning districts are established for use in the WBC:
(a) “WBC-1” Medium Density Residential: An area along the WBC that allows for
medium density residential housing, offering a variety of housing styles and pricing options that
complement the residential and architectural patterns and styles in the City.
(1) Permitted Uses: Multi-family dwellings, Home Occupations, Public uses,
Essential services and Accessory uses.
(2) Maximum Building Height: Three stories except buildings on the south side of
Wilson Bridge Road between Westview Drive and McCord Park should be
limited to 2 ½ stories and 30’.
(3) Density: The maximum number of dwelling units allowed per acre for
development within the WBD-1 shall be 14, with a desired number between 10
and 14 dwelling units.
(b) “WBC-2” Professional Office: Areas to promote small to medium sized office uses.
A variety of office types and styles are encouraged to promote flexibility and adaptability.
(1) Permitted Uses: Office uses, Essential services and Accessory uses.
(2) Conditional Use: Public uses and Semi-public uses.
(3) Maximum Building Height: 3 stories, except buildings on the south side of
Wilson Bridge Road between Westview Drive and McCord Park should be
limited to 2 ½ stories and 35’.
(c) “WBC-3” Mixed Use: An area along the WBC that allows for a mix of retail and
office uses both vertically and horizontally. Retail uses are encouraged for the first floor of
multi-floor developments. Pedestrian facilities and public spaces are encouraged. Some
residential uses may be incorporated in this area.
(1) Permitted Uses: Uses listed in Chapter 1147 of the Codified Ordinances as
permitted uses in the following districts: “C-1” Neighborhood Commercial, “C-2”
Community Shopping Center, and “C-3” Institutions and Offices.
(2) Conditional Uses: Residential Uses, Hotels, Motels, Drive-in Commercial Uses,
and Breweries, Distilleries and Wineries.
(3) Maximum Building Height: 4 stories for properties south of Wilson Bridge Rd; 5
stories for properties north of Wilson Bridge Rd.
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(d) “WBC-4” Office: Areas along the WBC that allows for large-scale office
development and redevelopment, with such product offering prominent freeway visibility and
serving local, regional and national tenants.
(1) Permitted Uses: Office uses, Animal Hospitals, Essential services and Accessory
uses.
(2) Conditional Uses: Hotel, Public uses and Semi-public uses.
(3) Maximum Building Height: 6 stories except buildings abutting the Wilson Bridge
Rd. right-of-way should be limited to 3 stories.
(e) “WBC-5” Office/High Density Residential: An area of high density office
development either as a single use or as a use mixed with multi-family housing. The residential
use includes a variety of high density multi-family housing such as condominiums, apartments
and townhomes.
(1) Permitted Uses: Permitted uses within the WBC-4 Office District.
(2) Conditional Uses: Multi-family uses as part of the office building structure. No
detached multi-family structures are permitted.
(3) Maximum Building Height: 6 stories.
(4) Density: The maximum number of dwelling units allowed per acre for development
within the WBC-5 District shall be 20.
1181.07 PROCEDURES FOR REVIEW
(a) Existing Development Modifications. The City staff may approve site and building
changes that conform to the Design Standards for the WBC. Such modifications shall be limited
to the minor modification of existing buildings, the addition or modification of lighting, fencing,
landscaping, accessory structures and wall-mounted signs; and the modification of freestanding
signs. Staff approval under this subsection may be used for all properties in the WBC, regardless
of the existence of an approved plan for the property per Chapters 1173, 1175 or 1181.
(b) Redevelopment/New Development. Shall apply to improvements such as construction
of a new building; expansion of a building’s gross floor area; construction, alteration or expansion
of parking facilities; and construction/installation of freestanding signs. Additionally, requested
improvements that do not conform to this Chapter may be subject to the provisions herein.
(1) Pre-application. The applicant may request review and feedback from City staff
and the Municipal Planning Commission prior to preparing a Preliminary Plan. No
discussions, opinions, or suggestions provided shall be binding to the applicant, or
the City, or be relied upon by the applicant to indicate subsequent approval or
disapproval by the City.
(2) Preliminary Plan.
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A. The owner of a tract of land located in the WBC shall submit to the Municipal
Planning Commission for its review, a preliminary plan for the redevelopment
and/or change of use of such tract of land. At the time of filing of the
preliminary plan, the applicant shall pay a fee of $350.00, no part of which shall
be refundable.
B. The Preliminary Plan submittal shall include the following:
1. A legal description and vicinity map showing the property lines, streets,
existing Zoning, and land uses within 300’ of the area proposed for
development;
2. Names and addresses of owners, developers and the registered land
surveyor, engineer or architect who made the plan;
3. Date, north arrow and total acreage of the site;
4. A topographical survey of all land included in the application and such other
land adjoining the subject property as may be reasonably required by the
City. The topographical survey shall show two foot contours or contours at
an interval as may be required by the Municipal Planning Commission to
delineate the character of the land included in the application and such
adjoining land as may be affected by the application. Elevations shall be
based on North American Vertical Datum of 1988 (NAVD88). In lands
contiguous to or adjacent to the flood plain of the Olentangy River, existing
contours shall be shown in accordance with the elevations set forth in
Chapter 1105;
5. Existing Structures, parking and traffic facilities, Easements and public
Rights-of-Way on the subject property as well as within 300’ of the
proposed area;
6. Existing sanitary and storm sewers, water mains, culverts and other
underground facilities within the tract and in the vicinity, indicating pipe
size, grades and exact locations;
7. The location of Natural Features and provisions necessary to preserve
and/or restore and maintain them to maintain the character of the
surrounding neighborhood and community;
8. A tree preservation plan showing all existing trees 6” caliper or larger;
9. A preliminary grading plan;
10. Preliminary design and location of Structures, Accessory Structures,
streets, drives, traffic patterns, Sidewalks or Recreation Paths, parking,
entry features, site lighting, landscaping, screening, Public Space Amenities
and other features as required by the City;
11. The proposed provision of water, sanitary sewer and surface drainage
facilities, including engineering feasibility studies or other evidence of
reasonableness of such facilities;
12. Parcels of land intended to be dedicated or temporarily reserved for public
use, or reserved by deed covenant, and the condition proposed for such
covenants and for the dedications;
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13. Proposed Easements;
14. Proposed number of Dwelling Units per acre;
15. Proposed uses, including area of land devoted to each use;
16. Proposed phasing of development of the site, including a schedule for
construction of each phase;
17. Homeowners or commercial owners’ association materials;
18. A written narrative describing the project; and
19. Any additional information as required by the Municipal Planning
Commission and the City Council.
C. The Municipal Planning Commission may approve, approve with
modifications, or disapprove the Preliminary Plan based on its conformance
with the ordinances of the City.
(3) Final Plan.
A. Upon determination by the Municipal Planning Commission that the proposed
WBC application as shown by the preliminary plan conforms to the
requirements of this Chapter and all applicable requirements of this Zoning
Ordinance, the proponents shall prepare and submit a Final Plan, which plan
shall incorporate any changes or modifications required or suggested by the
Commission. At the time of filing the Final Plan for review by the Municipal
Planning Commission, the applicant shall pay a fee of $200, no part of which
shall be refundable.
B. The Final Plan submittal shall include the following:
1. An updated construction schedule;
2. All items required in the Preliminary Plan, revised as necessary to meet the
approval;
3. Proposed final design and location of Structures, Accessory Structures,
streets, drives, Sidewalks or Recreation Paths, parking, entry features, site
lighting, landscaping, screening and other features as required by the City;
4. Evidence that the applicant has sufficient control over the land to undertake
the proposed development; and
5. Covenants and other restrictions which will be imposed upon the use of the
land, Buildings, and Structures, and a copy of any bylaws.
C. For any development involving the extension of utilities, the owner shall also
submit conceptual utility drawings containing the following information:
1. The pipe size, slope, manholes and location of the sanitary sewer system;
2. The size, shape and slope for all pipes, channels and basins of the storm
sewer system with accompanying storm drainage calculations;
3. The size and location of water lines and fire hydrants; and
4. Street or drive grades, cross sections, elevations and contours at two foot
intervals.
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If a conceptual utility plan is required, the applicant shall pay a fee of $100.00
per acre for each acre in the development; however, such fee shall not be less
than $300.00 for the purposes of reviewing such utility plans.
D. If the final plan is found to comply with requirements set forth in this Chapter
and other applicable provisions of this Zoning Ordinance, the Commission shall
submit such plan with its report and recommendations to the City Council
which shall hold a public hearing on the WBC plan.
E. Following a public hearing, the Council may approve by Ordinance the final
plan as submitted by the Commission or may approve modification of the plan
if the modification is consistent with the intent and meaning of this Chapter and
is in substantial conformity with the Final Plan as approved by the Commission.
(4) Requested modifications to the approved Final Plan shall be reviewed according to
the following:
A. City Staff. The City staff may approve design modifications that are required to
correct any undetected errors or that are consistent with the purpose of the
approved Final Plan. Such modifications shall be limited to:
1. Minor adjustments in location of Building footprints and parking lots,
provided the perimeter required Yards remain in compliance;
2. Minor adjustments in Building height;
3. Minor modifications in Structure design and materials, and lighting
provided there is the same general appearance; and
4. Minor modifications of landscaping, including substitution of materials.
B. Municipal Planning Commission. The Municipal Planning Commission shall
review modifications other than those listed in the above section, and any of the
above modifications as recommended by City staff.
1. Should the Municipal Planning Commission find that such modification
keeps the essential character of the Final Plan, and otherwise meets the
provisions of the Planning and Zoning Code, the Municipal Planning
Commission may approve such modification.
2. Should the Municipal Planning Commission find that such modification
does not otherwise meet the provisions of the Planning and Zoning Code,
or requires further review, the Municipal Planning Commission shall
forward a recommendation of approval or denial to the City Council for
consideration?
C. City Council. Following a public hearing, Council may approve by resolution
the amendment to the Final Plan as submitted by the Commission, may approve
modification of the plan if the modification is consistent with the intent and
meaning of this Zoning Ordinance or may deny the amendment.
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(5) Appeal. Any person, firm or corporation, or any officer, department, board or
agency of the City who has been aggrieved or affected by any decision of the
Municipal Planning Commission or City staff involving an application for the
WBC, or any member of the City Council, whether or not aggrieved or affected,
may appeal such decision to the City Council by filing notice of intent to appeal
within seven days of the date of the decision, and filing a petition with the Clerk
of Council within fifteen days from the date of the decision and setting forth the
facts of the case. The City Council shall hold a public hearing on such appeal not
later than thirty days after such petition has been filed with the Clerk of
Council. The City Council, by an affirmative vote of four of its members, shall
decide the matter on the merits of the case after giving due consideration to the
deliberations and decisions of the Municipal Planning Commission and the City
Council's decision shall be final.
(6) Expiration. In the event the applicant receiving approval of a WBC plan does not
receive the required permits within 18 months of the date of approval, the City
shall require the applicant to show cause why such approval should not be
revoked. If the Commission determines that the best interests of the City will not
be served by the applicant continuing to hold the approval, the Commission shall
hold a hearing to revoke the approval.
(7) Guarantee of Natural Features Work. Prior to beginning construction, the owner
or developer shall provide a bond, letter of credit acceptable to the City, or a
certified check, guaranteeing the work of preserving and/or restoring and
maintaining Natural Features. The bond, letter of credit or check shall be in an
amount equal to the estimated cost of the work of preserving and/or restoring and
maintaining Natural Features, and the same shall be released upon acceptance of
the Natural Features work by the City and upon the furnishing by the owner or
developer of an additional bond or letter of credit acceptable to the City, or a
certified check in an amount equal to ten percent (10%) of the estimated cost of
the Natural Features work to guarantee maintenance of the Improvements and the
Natural Features work for a period of one year following the completion of
construction.
(8) The owner or developer shall, prior to beginning construction, deposit with the
Director of Finance a sum of money as prescribed by the City Engineer to defray
the cost of inspection and whatever engineering services may be required, and
expense incurred by the City in the installation of any public improvements.
Should the amount of such deposit be insufficient to pay the cost thereof, the
developer shall immediately, upon demand, deposit such additional sums as are
estimated by the Director to be necessary. Upon completion and acceptance of
the improvement, any unexpended balance remaining from such deposit or
deposits shall be refunded.
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(9) Interpretation of Uses: When a proposed land use is not explicitly listed herein,
the Municipal Planning Commission shall determine whether it is reasonably
included in the definition of a listed use, or that the proposed use meets the
following criteria to the extent that it should be treated as a permitted use in that
district:
(1) The use is not specifically listed in any other WBC.
(2) The use is generally consistent with the intent of the WBC and this Chapter.
(3) The use will not impair the present or potential use of other properties within
the same district or bordering districts.
(4) The use has no greater potential impact on surrounding properties than those
listed in the district, in terms of aesthetics, traffic generated, noise, potential
nuisances, and other impacts related to health, safety and welfare.
(5) The use will not adversely affect the relevant elements of the Wilson Bridge
Road Corridor Study.
(c) Notice of Hearings. Notice of all Municipal Planning Commission hearings in Section
1181.07 shall be as follows:
(1) The property in question is to be posted with a placard stating the date and location
of the hearing. At this hearing, any party may appear in person or by attorney.
(2) Notice of the time, place and purpose of the public hearing shall be given by
mailing or e-mailing a notice not less than ten days prior to the date of the
public hearing to owners of property contiguous to and directly across the
street from such parcel or parcels.
(3) The meeting agenda shall be posted on the City of Worthington website prior to the
meeting.
(4) The failure to notify as provided in this section shall not invalidate any decision
made hereunder.

1181.08 COORDINATION WITH OTHER PROVISIONS OF PART 11,
PLANNING AND ZONING CODE
For any applicable procedures or requirements not contained or referenced in this
Chapter, procedures and requirements contained elsewhere in Part 11 of the Codified Ordinances
shall govern. In the event any procedures or requirements contained in this Chapter conflict with
procedures or requirements contained elsewhere in Part 11 of the codified Ordinances, the
procedures or requirements contained within this Chapter shall govern.
1141.01 DIVISION INTO DISTRICTS
The City is hereby divided into districts under five general categories which shall be
known as: Open Area Districts, Residential Districts, Commercial Districts, Industrial Districts
and Wilson Bridge Corridor Districts.
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1141.06 WILSON BRIDGE CORRIDOR DISTRICTS
Refer to Section 1181.06 of the Codified Ordinances for the Wilson Bridge Corridor Districts.
1107.01 VARIATIONS BY COUNCIL ACTION.
On recommendation of the Municipal Planning Commission, or on its own initiative,
Council may, by Ordinance, permit variations from the standards established in the Planning and
Zoning Code with regard to the approval of a Subdivision, Development Plan, Planned Use District
or WBC plan in order to afford justice and address practical difficulties to interested persons.
Council may by Resolution permit variations from the standards established in the Planning and
Zoning Code with regard to the approval of an amendment to a Development or WBC plan. Once
Council grants a variation or exception, the approval of the same by the Board of Zoning appeals
is not required.
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